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The mayor was a housekeeper:
 Travel as a launch pad and landing zone

She used to work as a waitress in a brew pub to pay for her college
tuition. Today she is a physical therapist specializing in the home-
bound elderly.

He made pizzas right out of college and went on to become a
newspaper columnist and is now an elected official.

Someone else was a housekeeper at a Santa Rosa hotel and is now
the voice of local business at a chamber of commerce; still another
was a bartender near a convention center and is now a globe-
trotting business consultant.

When I read the new report "Travel: America's Unsung Hero of Job
Creation," from the US Travel Association, I wondered if the
assertion that travel and hospitality jobs can lead to other careers
was true for my friends and family. So, naturally, I put the question
out on Facebook and was inundated with surprises from people I
thought I knew.

https://www.ustravel.org/research/travel-americas-unsung-hero-job-creation
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Today's mayors, business owners, teachers, and medical
professionals were yesterday's ice cream scoopers, cotton candy
twirlers, baristas, and hotel clerks.

According to the report, nearly one-quarter of all American's first
jobs were in travel and tourism-related industries. What's even
more interesting is that when compared to health care,
construction, and manufacturing, travel and hospitality workers
fare better in attainment of a bachelor's degree and average career
salary.

The travel and hospitality sector is site-specific, which means these
jobs cannot be sent off-shore. Plus, they provide opportunity for
people entering the workforce. 

This is supported by still another study, this one from the RAND
Corporation, that showed that in California travel is both a
"launching pad" for people entering the work force and gaining
skills and education to move on to other careers, and a "landing
zone" for workers moving towards retirement and out of the daily
grind, but still wanting to be active and earn money.

Some other quick insights from the studies:

Travel builds the middle class and charts a career path for
millions of Americans.
Travel creates jobs faster than the rest of the economy.
The industry is the seventh largest employer in the private
sector in the US.
Leisure and hospitality, which is dependent on travel, is the
number one small-business employer in the US.

Next time you go to your doctor, ask her if she started out selling
concessions at the local amusement park. When you talk to the
tasting room staffer who "does this on the weekends" you might
be surprised to find they are a published academic who retired to
the area. And your next latte art might be coming from a barista
on their way to owning a whole chain of coffee shops. 

https://www.rand.org/pubs/research_reports/RR1854.html
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There's honor and dignity in travel and tourism jobs - and a lot of
opportunity.

- Tim

Tim Zahner
Former waiter, coffee shop manager, bartender, lifeguard
Interim CEO
Sonoma County Tourism
tzahner@sonomacounty.com
	

Reaching Out

Let's Talk Tourism in Bodega Bay, Guerneville

We've had a great response to our Let's Talk Tourism series,
which gives local residents and tourism businesses a chance to talk
about Sonoma County's hospitality industry and how we interact
with our communities.

The agenda for each session includes information about SCT, plus
an interactive group exercise focusing on the local
destination. We've held Let's Talk Tourism events in Jenner,
Santa Rosa, Windsor, Cloverdale, Sebastopol, Petaluma, and
Rohnert Park.

Upcoming sessions include:

Bodega Bay Grange Hall, 3-5 p.m., Friday, Sept. 22, 1370
Bodega Ave., Bodega Bay
Guerneville Veterans Memorial Hall, 5:30-7:30
p.m., Tuesday, Oct. 3, 16255 First St., Guerneville 

To register for either event, visit www.sonomacounty.com/lets-talk-
tourism.  

http://www.sonomacounty.com/lets-talk-tourism
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HOW TO WORK WITH SCT

Get the most from Sonoma County Tourism

Sonoma County Tourism can promote your tourism-related
business or organization to potential travelers in California, the
United States, and worldwide. But to do that, we need to know
about you. 

Details about all these programs can be found on the Partners
page on our website, but here's a quick list of the "tool kit" we
provide that helps you get the word out. Are you using all of the
SCT tools that are available to you?

Create or update your free tourism-related business listing on
sonomacounty.com
Add special offers to off-season campaigns on our Deals page
List your events on our Online Calendar

http://www.sonomacounty.com/partners
http://www.sonomacounty.com/
http://www.sonomacounty.com/sonoma-listings/deals
http://www.sonomacounty.com/sonoma-events
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Submit "What's New" items that would interest the media
Respond to media leads in the Publicity Alert emails 
Add an offer showcasing your business in the Journalist
Handbook (for qualified visiting media)
Take part in one of SCT's monthly Partner Information
Programs (PIP), where you learn about SCT and we learn
about you (see details below)
Distribute Sonoma County Visitor Guides and Maps

All of these can be accessed through the Sonoma County Partner
Extranet at sonoma.extranet.simpleviewcrm.com. 

For help with the Extranet or creating or updating a free business
listing, contact marketing manager Beth Snow at
bsnow@sonomacounty.com.

To receive Publicity Alert emails, contact public relations
coordinator Cheryl Sarfaty at csarfaty@sonomacounty.com.

To learn more about or add an offer to the Journalist Handbook,
contact public relations manager Birgitt Vaughan at
bvaughan@sonomacounty.com.

Learn more about SCT at www.sonomacounty.com/about-sonoma-
county-tourism.

PIP: Speed dating for your business

http://www.sonomacounty.com/whats-new
http://www.sonomacounty.com/partners/partner-brochure-request-form
https://sonoma.extranet.simpleviewcrm.com/
mailto:bsnow@sonomacounty.com
mailto:csarfaty@sonomacounty.com
mailto:bvaughan@sonomacounty.com
http://www.sonomacounty.com/about-sonoma-county-tourism
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Representatives of five local businesses met at the Sonoma County
Tourism office on Sept. 14 for a Partner Information Program (PIP)
- one of the important tools in the SCT Business Toolkit.
 
Up to six businesses participate in these regularly held hour-long
meetings to help SCT staff learn about you and help you learn
about us. 
 
Each participating business gets five minutes to talk about
themselves, and we get five minutes to ask them questions. Then
it's on to the next participant. It's like speed dating, but with the
SCT team. And it's a great networking opportunity as you hear all
about the other participating tourism businesses.
 
Attending the latest PIP were representatives from Quarryhill
Botanical Garden, The Epicurean Connection, Hawkwood Hill Farm,
Russian House #1, and Simi Winery. We loved discovering who
they are and what they do.
 
Two more meetings are scheduled for 2017, on Thursday, Oct. 19,
and Thursday, Dec.7. To sign up, send an email to Kristin Treiber,
ktreiber@sonomacounty.com, or leave a message at 707-522-
5813.

 

mailto:ktreiber@sonomacounty.com
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SCT NEWS

Thanks to September meetings attendees:
$461,178 in direct spending 

Thank You to the meeting planners and their attendees who visited
Sonoma County in September.

We had five groups come in from SCT leads, with an economic
value of $461,178 in direct spending and $45,025 in local taxes.

The meetings season picks up in November and SCT promotes
mid-week and off-peak meetings to fill rooms when leisure
demand falls off.
 
You can bring your own meeting or conference here and let
Sonoma County Tourism assist you with free services like hotel and
site selection, offsite venue ideas, and promotions.

Email sales@sonomacounty.com to get started. 

mailto:sales@sonomacounty.com
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Sonoma County cooks with meeting planners

Eight meeting planners and seven Sonoma County hospitality
partners recently joined two SCT staff members to cook and dine
together at the HomeChef Cooking School in San Carlos, while
discussing Sonoma County as a destination for groups and
meetings. 

The meeting planners were from Franklin Templeton Investments,
Conference Direct, HelmsBriscoe, Singapore Economic
Development Board, and Genomic Health Inc. 

They networked with Ashley Barndt of the Flamingo Conference
Resort and Spa; Gina Noto of Fairmont Sonoma Mission Inn;
Antoinette Allison of Pure Luxury Transportation; Pam Sutherland
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of DoubleTree; Jessica Adams of Vintners Inn (shown above right);
and Andy Barker and Kate Noble of Martin Ray Winery. 

Coordinating the event were, above from left, SCT's meetings sales
and services manager Charmaine Louzao, CTA, and national sales
manager Suzy Montes, CTA.

Bringing Sonoma County to Association Executives

 
Partnering with Dan Brown (pictured above) of the Flamingo
Conference Resort & Spa in Santa Rosa, Sonoma County Tourism
national sales managers Erika Costa, CTA (right), and Barbara
Quigley, CTA (left), brought awareness of Sonoma County to the
2017 ASAE Annual Meeting and Expo in Toronto Canada in August.

The American Society of Association Executives is the membership
organization for those in charge of operating associations, each of
which has the potential to bring mid-week, off-season meetings to
Sonoma County.

SCT acquired numerous leads and shared information about
Sonoma County with more than 2,000 event planners from all over
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the United States and Canada. 

Sonoma County welcomes CalSAE's AMC retreat
 

Sonoma County Tourism sales team hosted the seventh annual
California Society of Association Executives' (CalSAE) Association
Management Companies Owners Retreat in Sonoma County at the
end of August. 

Owners of association management companies (AMCs) gather
together each summer for peer-to-peer education and networking
at this retreat offered by CalSAE. 

Those attending the 2017 event in Sonoma County represented
nearly 170 California associations ... many with business for
Sonoma County.

 
Doubletree by Hilton Sonoma Wine Country sponsored the meeting
space, breakfast, breaks, and the first day lunch, and created a
beautiful breakfast display and signage. The Kunde Family Winery
sponsored the offsite dinner in their unique and elegant wine cave,
including the wine. Pure Luxury Transportation provided the
transportation to and from the office dinner. And Sonoma County
Tourism sponsored the catering by FSMI for the offsite dinner and
the second day lunch at the Doubletree. 

SCT participates in Taste of Sonoma
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Volunteer Terry Teplitz, of Teplitz Learning Solutions, braved the
heat of the day to "warmly" greet visitors and provide information
about Sonoma County at the Sept. 2 Taste of Sonoma event at the
Green Music Center on the Sonoma State University campus. Many
thanks to Terry for helping out on what may well have been the
hottest day of the year. 

New Certified Tourism Ambassadors graduate
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Congratulations to our newest Certified Tourism Ambassadors.
Front row (left to right): Sandy Shaner, Marissa Madeiros, Paige
Hansen, Donna McCulloch, Suzie Bellomo, Peggy Grosart, and Keti
Batti. Second row: Joyce Sayed, Stacy Lupinski, Ashley Holmberg,
Andrew Kotnick, Nicola Gero, Tyler Parkinson, Mohamed Sayed,
and Brian Applegarth. Learn more about the CTA program.

Tourism video greets visitors to county's 
Clerk-Recorder-Assessor's office

http://www.sonomacounty.com/articles/partners/sonoma-county-cta-program
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Residents coming to the Sonoma County Clerk-Recorder-Assessor's
office get a moment of Sonoma County serenity when they
approach the information kiosk - SCT's "Beauty Video" plays on a
loop in the lobby. It may not make paying  your taxes any less of a
sting, but the soothing images of the coast, redwoods, and hills are
sure to make your wait that much more pleasant.

Reaching out to the California Hispanic Chamber

https://www.youtube.com/watch?v=YseM-uqQDS8
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Sales coordinator Lilly Owsley represented Sonoma County Tourism
at the California Hispanic Chamber of Commerce conference at the
Doubletree By Hilton Hotel Sonoma Wine Country in August. The
chamber was one of the 15 groups that SCT leads brought to
Sonoma County in July and August.

Former SCT intern Hanna Berglund picked
for Colorado Tourism's first leadership class
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Hanna Berglund, a former Sonoma County Tourism intern, is
continuing her involvement with hospitality and tourism in her new
home in Colorado. 

Now a project manager with the Miles Partnership strategic
marketing company in Lakewood, Colorado, Hanna served as the
SCT research fellow in 2013-14, through SCT's partnership with
the Sonoma County Economic Development Board. 

Now Hanna is a member of the inaugural class for the Colorado
Tourism Leadership program, a year-long executive training
program aimed at building the state tourism industry's bench
strength. A total of 32 people applied for the new program, and
Hanna was one of 20 selected to be in the first class.

Congratulations, Hanna.

VIDEO HIGHLIGHTS
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This painting is two stories tall
 

Watch as Tibetan master artist Tashi Dhargyai creates a
thanbhochi - a massive, multi-story Buddhist scroll painting - in
the Tibetan Gallery & Studio in The Barlow in Sebastopol. This is
the first time a Tibetan has painted a thanbhochi outside Tibet, and
it has take more than five years to paint. When it is finished, it will
be donated to a monastery in Tibet.

Watch all the Sonoma County Tourism videos.

These videos are a great resource; feel free to use them in your
promotions of your business or area. 

 

ADVERTISING OPPORTUNITIES

https://www.youtube.com/watch?v=OmwP03hCpAk
https://www.youtube.com/user/sonomawinecountry
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Add your offer to the fall harvest campaign

Encourage travelers to visit your business during the shoulder
season by listing it for free in the Deals section of
SonomaCounty.com.

The Fall Harvest campaign promoting our destination to West Coast
markets launches next month and runs through December. There's
still time to submit your deal, and it's free to participate. Did we
mention that?

The Deals section entices savvy travelers to sample the delights of
Sonoma County by highlighting specials, which don't have to be
discounts - you can offer a value-added component or package
promotion. See what others are offering in our Deals section.

To submit your deal, add it on the SCT Partner Extranet using your
login. If you do not have access to the Extranet or do not have
your password, please email Beth Snow
at bsnow@sonomacounty.com for assistance.

Instructions for adding a coupon/deal to the Extranet are
at vimeo.com/178633929. To include an image with your deal, you
need to have images uploaded; instructions for adding images are
at vimeo.com/178633935. 

Here are a couple of examples of current deals:

http://www.sonomacounty.com/sonoma-listings/deals
http://www.sonomacounty.com/
http://www.sonomacounty.com/sonoma-listings/deals
mailto:bsnow@sonomacounty.com
https://vimeo.com/178633929
https://vimeo.com/178633935
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Visitors guide ad reservations due Sept. 30

The deadline for reserving advertising space in the 2018 Visitors
Guide and Map is Sept. 30, 2017. 

Don't miss out on this opportunity to promote your business and
get your share of the 1.93 billion tourism industry in Sonoma
County. Advertising in the official visitors guide and map is a cost
effective way to promote your business. Direct requests on
sonomacounty.com for the visitors guides and map are up 4
percent over last year.

For more information, contact:
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Connie Bowen
707-887-1609
connie@studiompublishing.com 
Greater Sonoma County

Emily Richter
707-775-0497
emily@studiompublishiing.com 
Petaluma and Sonoma Valley 

Ask about the frequency discount!

SONOMA COUNTY AND MEDIA
 

James Martin's 'Sonoma County Adventure'
 

mailto:connie@studiompublishing.com
mailto:emily@studiompublishiing.com
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In conjunction with Visit California, SCT recently assisted the crew
from the UK TV series "James Martin's American Adventure." 

A much-loved chef in the UK, James and his crew filmed all over
Sonoma County - from Farmer Tucker (Tucker Taylor) at Kendall-
Jackson Wine Estate & Garden to the Healdsburg Shed and
SingleThread. They also visited the Bohemian Creamery and The
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Barlow, including Tashi Dhargyal at the Tibetan Gallery & Studio
(pictured above), and Sonoma Raceway.

This was just the first leg of his American journey. From West
Coast to East Coast, James will be meeting some of the best food
producers, restaurateurs, farmers, and artisan food makers the
country has to offer. Also, he'll be cooking some amazing food in all
the locations he visits. 

Viewing figures for the daytime airings of "James Martin's French
Adventure" were around 1.2 million viewers. (This aired in winter
time when people are booking their vacations). Peak time figures
have been around 3.5 million (with a 12 percent share of all people
watching TV in the UK). 

The American Adventure is expected to achieve greater viewing
figures. There will also be an accompanying cook book. The French
Adventure book was a best seller in the UK charts.

Journalist discovers local food, wine, relaxation
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Frank Barrett, the travel editor at the United Kingdom's Mail,
Sunday edition (circulation: 1.4 million), recently visited Sonoma
County with his wife, Sheila.

Frank is planning a double-page spread in the travel section about
Wine Country, with an emphasis on relaxation, local food and wine,
and longer stays.

The couple relaxed in a vacation home booked from Russian River
Getaways. A highlight of the trip included a chef-prepared harvest
buffet lunch at Jordan Vineyard & Winery.

They also explored the redwoods and coast, as well as the towns of
Healdsburg, Petaluma, and Sonoma. Frank is the first journalist
assisted by SCT who traveled from Sonoma County to San
Francisco for a day trip using the SMART train and Golden State
transit connections.

In the photo above, from left, Birgitt Vaughan, SCT's PR manager,
met with Sheila, Frank, and Lisa Mattson, of Jordan Vineyard &
Winery.
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Getting Sonoma County in the News
 
Sonoma County has been featured in several recent travel articles
and blogs, thanks to support by Sonoma County Tourism. Here's a
quick overview of a few of those stories.

SCT hosted Hazel Sheffield of The Independent UK (circ.:
95,443,249) when she traveled to the Sonoma Coast to experience
Timber Cove and its surrounding offerings. The result was her
article, "Timber Cove Hotel Review: The Ultimate Log Cabin."

"Part of the glory of Timber Cove is its modular design, so each
room feels private and contained around the belly of the entrance
hall. It feels like being on a sturdy, handsome ship."
 
Congratulations to SCT's partners: Timber Cove, Unbeaten Path
Tours, and Fort Ross Vineyard.

http://www.independent.co.uk/travel/hotels/timber-cover-hotel-review-photos-price-california-san-francisco-richard-clements-resort-redwoods-a7886586.html
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SCT also hosted writer Kylie McLaughlin during the Sonoma County
portion of her road through California on assignment
for Traveller.com.au (UMV: 692,000), an Australian outlet owned
by Fairfax Media. Kylie also serves as digital producer and
photographer. Here's a sampling from her post on "Tips on where
to stop along the Pacific Coast Highway and the Shoreline Highway
in California: The ultimate guide to the best coastal road trip in the
world" 
 
"Enter Sonoma County, which is renown[ed} for its wine, laid back
atmosphere, and stunning countryside. Bodega Bay is a quaint
seaside hamlet known for its seafood ..."

http://www.traveller.com.au/the-38-secrets-of-the-pacific-coast-highway-in-california-the-ultimate-guide-to-the-best-coastal-drive-in-the-world-gxydi7
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Congratulations to River's End, Beltane Ranch, and SingleThread
on this great coverage.
 

Many thanks to local PR consultant Anne Abrams, who
spearheaded writer Karen D'Souza's visit to Sonoma County to
write about Safari West. Karen writes for the San Jose Mercury
News (circ.: 527,568), one of the Bay Area News Group's
publications. Her story - "Safari West: A free-range zoo adventure
in California" - was picked up by the Chicago
Tribune (circ.: 382,791).
 
"Riding high atop an off-road jeep, we bounce down bumpy roads
on a quest to encounter more than 900 species of animals, from

http://www.chicagotribune.com/lifestyles/travel/ct-safari-west-family-trip-20170817-story.html
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hyenas and antelope to ostriches and rhinos. If you want to be
amazed by the dramatic spectacle of gazelles rubbing elbows with
Watusi cattle on golden rolling hillsides, as hawks soar overhead,
look no further."

SCT also hosted Colorado-based wine columnist Kelly Hayes in the
spring when he visited the Sonoma Coast on assignment for The
Aspen Times, a Swift Media Group publication (combined circ.:
50,000). 
 
His recent article, "WineInk: Flowers on the Sonoma Coast" about
his experience at Flowers Winery, is the second in a series of
columns to come from his trip.
 
"For those who cherish the cool-climate chardonnay and pinot noir
wines produced in the wild and rugged hills of the Fort Ross-
Seaview AVA, this is mecca."  

http://www.aspentimes.com/news/weekly/wineink-flowers-on-the-sonoma-coast/
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Ian Devereux White, wine director of San Francisco
Magazine (circ.: 78,022), included three Sonoma County wineries
in his story about "Seven Wine Caves Where You Can Beat the
Indian Summer Heat." Deerfield Ranch Winery, Roth, and Bella
Winery were featured in the piece.
 
"... one of the best parts of wine country in summer: the glorious,
cool wine caves, where vineyards store barrels of wine and host
tours and tastings, all at the glorious temperature of around 55
degrees."
 
Thanks to all who respond to Ian's queries, which we include in our
publicity alerts.

See More
You'll find all the latest examples of Sonoma County in the news,
as well as our Pinterest board of news clips

https://www.modernluxury.com/san-francisco/story/seven-wine-caves-where-you-can-beat-the-indian-summer-heat
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at http://www.sonomacounty.com/sonoma-county-news

How to get your name in the media
If your business isn't mentioned, it might be because journalists
don't know about it. There are a few things you can do to fix that. 

First, respond to publicity alerts that are sent on an as-
needed basis. 

Second, add an offer to the media handbook that goes to
legitimate vetted journalists. 

Third, tell SCT about your business during a PIP - Partner
Information Program - session. 

Fourth, submit high-resolution photos for journalists to use.
To submit photos for media use, please contact Katja West
(kwest@sonomacounty.com).

Check out our online step-by-step section that lays out how to
work with SCT. For help on how to submit a deal, or for other
information, please see our Resources and Training page. 

RESEARCH
 

http://www.sonomacounty.com/sonoma-county-news
mailto:kwest@sonomacounty.com
http://www.sonomacounty.com/articles/partners/free-marketing-opportunities
http://www.sonomacounty.com/articles/partners/resources-and-training#videos
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The STR monthly accommodations report shows how reporting
hotels are performing. Though this doesn't track inns,
campgrounds, or vacation rentals, it provides a snapshot of the
lodging sector in Sonoma County.

 
Insight: Occupancy is slowing down or receding from last year's
record highs, but hotel rates are going up.

 
There are three new hotels opening within the year in Santa Rosa,
Windsor, and Petaluma.

 
You can see more data at sonomacounty.com/statistics.

INDUSTRY NEWS
 

Tourism unites when crisis hits
From TourismCares.org

 Major natural disasters, such as hurricanes, earthquakes, floods,
and fires are occurring more frequently, often affecting tourism
communities and livelihoods. The Destination Disaster Recovery
Fund is working in conjunction with the Caribbean Hotel and
Tourism Association and the Texas Travel Industry Association,
adding national support for their regional efforts.  
Read more.

 
US Open Skies agreements support more than 15
million tourism jobs
From Pacific Business News
In an update to the ongoing U.S. Open Skies dispute, the U.S.
Airlines for Open Skies Coalition released a fact sheet claiming the
demands by the three legacy carriers to crack down on alleged
trade violations by three Middle East-based carriers would threaten
the tourism and manufacturing industry in America. The
organization points to research by the US Travel Association, which
found that 75 million international visitors spent nearly $250 billion

http://www.sonomacounty.com/statistics
http://www.tourismcares.org/disasterrecovery/
http://www.tourismcares.org/disasterrecovery/
https://www.bizjournals.com/pacific/news/2017/08/21/new-report-says-u-s-open-skies-agreements-support.html
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in the United States in 2016, supporting more than 15 million U.S.
tourism and hospitality jobs.
Read more. 

Brand USA drives tourism
From TravelPulse

 A welcoming message to travelers is transcending politics - for
now. Brand USA's strategy to drive U.S. tourism with an inspiring
platform has continued to bring more and more visitors to the U.S.
According to the latest statistics from the U.S. Commerce
Department, there was a 4 percent growth in travel during April
and 5 percent growth in May compared with this time last year. 

 Read more.

New York City, Cape Town tourism boards team up
From Skift
The destination marketing organizations NYC & Company and Cape
Town Tourism are embarking upon the first-ever city-to-city
partnership between groups in the United States and South Africa.
The union aims to boost tourism between the two cities, both of
which are capitals of culture, cuisine, and design in their respective
countries. 
Read more.

Investing in Pennsylvania tourism
From Pittsburgh Post-Gazette

 Day trips and weekend getaways help us recharge. They also fuel
Pennsylvania's $39 billion travel industry, along with the 479,000
jobs it support. Visitors to the Pittsburgh region spend $8.1 billion
a year for recreation, lodging, shopping, dining, and
transportation. 
Read more.

  
International visits to U.S. down 700,000

 From USA Today
 About 700,000 fewer international tourists arrived in the U.S.

during the first three months of the year compared to last year,

https://www.bizjournals.com/pacific/news/2017/08/21/new-report-says-u-s-open-skies-agreements-support.html
http://www.travelpulse.com/news/destinations/brand-usa-drives-tourism.html
http://www.travelpulse.com/news/destinations/brand-usa-drives-tourism.html
https://skift.com/2017/09/12/tourism-boards-team-up-to-attract-high-yield-international-visitors/
https://skift.com/2017/09/12/tourism-boards-team-up-to-attract-high-yield-international-visitors/
http://www.post-gazette.com/opinion/2017/09/12/Invest-in-Pennsylvania-tourism/stories/201709300009
http://www.post-gazette.com/opinion/2017/09/12/Invest-in-Pennsylvania-tourism/stories/201709300009
https://www.usatoday.com/story/news/2017/09/06/commerce-international-tourism-u-s-dips-700-000/638505001/
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according to Commerce Department figures, a decline anticipated
by the travel industry. The steepest drops were from the Middle
East and Africa, regions that sent about one-fourth fewer visitors
to the U.S. than two years ago, according to preliminary figures
from the department's National Travel and Tourism Office.
Read more.

Overtourism no longer someone else's problem?
From Skift

 After a couple of years bubbling below the surface, the overtourism
concept has broken into mainstream public consciousness. Travel
boards and travel companies can no longer deny its existence;
there is an urgent need for these groups to work with destinations
to ensure a better balance.

 Read more.

Alaska Airlines adding speedy Wi-Fi on big jets
From Skift
Fast Wi-Fi is coming to the large jets operated by Alaska Airlines
and Virgin America planes by "early" 2020, but the smaller
regional jets operated by Horizon Air and SkyWest (which flies out
of Sonoma County) will retain an older-generation Gogo product
that does not allow video streaming.

 Read more.

You might need another ID to fly
 From ThePointsGuy.com

 Beginning on Jan. 22, 2018, residents of several US states -
including California - may not be able to use their drivers license to
get through airport security. On that date, the Real ID Act of 2005
will go into effect, establishing minimum security standards for
sources of information, including licenses. In short, if your state
isn't compliant with the Real ID Act, you'll need an additional form
of identification to get through airport security. In total, 27 states
(and Washington DC) are in compliance.
Read more.

https://www.usatoday.com/story/news/2017/09/06/commerce-international-tourism-u-s-dips-700-000/638505001/
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12 reasons restaurants need mobile payments
From Modern Restaurant Management
Adopting a mobile app is critical for any restaurant that hasn't
already done so. More and more consumers expect restaurants to
provide tech tools like smartphone food apps, mobile payment
options, or electronic payment at the table. Failing to meet this
growing expectation of customers means delivering a bad
customer experience and turning away potential diners.

 Read more.

Dinner on the farm growing in popularity 
 From Skift

 What was once a smattering of farms offering expensive dinners
within view of the fields where the food was raised has sprouted
into popular summer and fall events that run the gamut from
multicourse dinners to weekly burger nights at farms across the
country. These farm feasts are popping up from California to
Vermont and are part of the growing agritourism movement.
Diners enjoy locally raised foods; farmers supplement their
income.

 Read more.

Can craft breweries transform neighborhoods?
From CityLab

 Between 1985 and 2010, the number of craft breweries in the
United States jumped from 27 to 1,754; between 2010 and 2015,
the number of craft breweries more than doubled, to 4,225. Craft
breweries find it beneficial to be located near one another so they
can sell each other excess grain and hops, share equipment, and
even train one another's staff. A new study tells the story of this
trend, and explains its transformative impact on cities and
neighborhoods across the country.

 Read more.

Instagram shapes Taco Bell's new menu items
From Business Insider

 Taco Bell reportedly spent two years perfecting the Quesalupa's
signature cheesy pull. Now, when Taco Bell develops new menu

https://www.modernrestaurantmanagement.com/12-reasons-restaurants-need-to-add-mobile-to-the-menu-infographic
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https://www.citylab.com/life/2017/08/can-craft-breweries-transform-americas-post-industrial-neighborhoods/536943/?utm_campaign=Chefs%2BTech%20Newsletter&utm_source=hs_email&utm_medium=email&utm_content=55336210&_hsenc=p2ANqtz-86jEI5wwj7w36WAx7qkzUewnh_7DTFNlPakwfEPzYG7VQHVFUFAlqpb_fY0oiK4_1lSZ4HHZTTWKGdyAkt-6Spp4RT5Q&_hsmi=55336210
http://www.businessinsider.com/instagram-powers-taco-bells-innovation-2017-4?utm_campaign=Chefs%2BTech%20Newsletter&utm_source=hs_email&utm_medium=email&utm_content=55461760&_hsenc=p2ANqtz-_lIZFqa09al8dRQjyxGorODxQaOsjZAV07KjuK5wv8GoGI4c7mBVyVoTBTC_kAQNo6P1owsSIj9vsleNSrhWg-g1SrPQ&_hsmi=55461760
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items, how the snack will look on Instagram is top of mind. In
many ways, social media platforms like Instagram are also
powering Taco Bell's innovation engine and determining what's on
the fast-food chain's menu.

 Read more.

French vending machine sells fresh oysters
From Eater

 A seafood purveyor on Ile de Re, an island off the west coast of
France, created an ingenious vending machine that dispenses fresh
oysters 24 hours a day, seven days a week. All of the oysters are
sold closed, so some shucking is involved. Shellfish fans can also
purchase oysters in advance via text, and if the store is open when
the order is placed, customers can request special add-ons like
seaweed. 

 Read more.
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