
Getting Noticed 
by Media

How collaboration, 
experiences, and sustainability 

are driving earned media 
success



In This Session

We will explore examples of earned media and 

discuss how the confluence of business 

collaboration, unique Sonoma County 

experiences, and sustainability can drive 

earned media success for your Brand.



Our Panelists



Amber Gibson
Freelance journalist



Kristine Keefer
Suited hospitality



Lisa Mattson
branding, hospitality strategy 

and marketing consultant



The Power of Collaboration

Collaboration in the context of media 

success refers to the cooperative efforts and 

partnerships between organizations, brands, 

or entities to achieve common  goals and 

enhance their overall impact and reach.



The Power of 
collaboration



The Power of collaboration

Coverage Included

16 Million UVPM 298 Million UVPM

25 Million UVPM 145 Million UVPM

https://www.travelandleisure.com/dawn-ranch-hotel-review-guerneville-california-7814460
https://www.msn.com/en-us/travel/tripideas/this-hotels-rooms-now-come-with-fender-guitars/ar-AA12TOsq
https://www.thrillist.com/news/nation/dawn-ranchs-fender-guitars-resort
https://flipboard.com/topic/sonomacounty/this-hotel-s-rooms-now-come-with-fender-guitars/a-TmSPugrlT6CSD0ScG3Wh8A%3Aa%3A31379698-b45babe79d%2Fthrillist.com


The Power of 
collaboration

Collaboration in media 

success is driven by the 

recognition that pooling 

resources, expertise, and 

audiences can lead to greater 

exposure, revenue, and impact.



Panelist Insights

Strategies for Earned Media Success



The Power of 
Collaboration



Today Show Coverage

Broadcast (2 million+ viewers per segment)
3rd Hour TODAY Opening Segment
3rd Hour TODAY Buddy Up Segment
3rd Hour Jill Martin Segment
3rd Hour Sonoma County Chef's Segment
3rd Hour End Thank You's
3rd Hour Post Trip Opening

Associated Broadcasts
Entertainment Tonight Segment 
(3.1 million viewers)
KRCA Sacramento (43K viewers)
KNBC (TODAY in LA) (27K viewers)
KNTV Bay Area (10K viewers)

Digital
Shop Sonoma County with Jill Martin: Finds from Local Businesses and Familiar 
Faves (5.85M UVPM)
Shop These Local Food and Fashion Finds in Sonoma County (21.5M UVPM)
A Taste of Sonoma County (21.5M UVPM)
Al Roker Share His Adjusted Wellness Routine (177.9M UVPM)

https://app.criticalmention.com/app/#clip/view/fbd9cf34-ff36-420b-9871-28719c135d1c?token=e6dd5c02-d837-4b66-b82c-cf6e96807026
https://app.criticalmention.com/app/#clip/view/fbd9cf34-ff36-420b-9871-28719c135d1c?token=e6dd5c02-d837-4b66-b82c-cf6e96807026
https://app.criticalmention.com/app/#clip/view/73ae99b8-4113-4a70-9b62-0bbbe69eb6cb?token=e6dd5c02-d837-4b66-b82c-cf6e96807026
https://app.criticalmention.com/app/#clip/view/928743e5-94cf-41b9-91eb-560610b0837c?token=e6dd5c02-d837-4b66-b82c-cf6e96807026
https://app.criticalmention.com/app/#clip/view/0652433a-4e46-417b-9567-fc15dab1d2cd?token=e6dd5c02-d837-4b66-b82c-cf6e96807026
https://app.criticalmention.com/app/#clip/view/01f6f4fd-4db2-4019-be9b-80de9bc28253?token=e6dd5c02-d837-4b66-b82c-cf6e96807026
https://app.criticalmention.com/app/#clip/view/05c9b245-e5de-442e-8f37-0359f97f2cb3?token=e6dd5c02-d837-4b66-b82c-cf6e96807026
https://app.criticalmention.com/app/#clip/view/ac696aa6-3535-443f-94a2-4721608515ec?token=cc6c537d-1733-4ff5-ac57-8fe44ab6b60f
https://app.criticalmention.com/app/#clip/view/59a8dccd-9f01-4d4b-8d6f-32bb492d77f7?token=cc6c537d-1733-4ff5-ac57-8fe44ab6b60f
https://app.criticalmention.com/app/#clip/view/798cd245-bdd9-4693-b932-875601008746?token=cc6c537d-1733-4ff5-ac57-8fe44ab6b60f
https://www.today.com/shop/sonoma-jill-martin-favorites-t284182
https://www.today.com/shop/sonoma-jill-martin-favorites-t284182
https://www.today.com/video/shop-these-local-food-and-fashion-finds-from-sonoma-county-170914885800
https://www.today.com/food/recipes/taste-of-sonoma-county-chefs-recipes-rcna80699
https://www.msn.com/en-us/tv/celebrity/al-roker-shares-adjusted-wellness-routine-after-health-struggles-talks-today-show-future-exclusive/ar-AA1a9UFG


The Power of 
collaboration



The Power of 
collaboration

Beer Camp 2023

https://www.fogbeltbrewing.com/beer-camp


Creating Memorable experiences

Link

Link

Link

Link Link Link

https://www.kindtraveler.com/content/6-california-farm-spa-experiences-not-miss?utm_medium=email&utm_campaign=Farm%20to%20Spa%20Story&utm_content=Farm%20to%20Spa%20Story+CID_96e576d50635461dbe617e7508b0305a&utm_source=email&utm_term=Explore%206%20California%20Spas%20in%20Kind%20Hotels%20Serving%20Up%20Farm-to-Spa%20Treatments
https://bryces22.sg-host.com/mf-events/
https://www.exploretock.com/singlethreadfarm?utm_source=SingleThread+Newsletter&utm_campaign=be6030b930-EMAIL_CAMPAIGN_2023_06_09_08_59&utm_medium=email&utm_term=0_-be6030b930-%5BLIST_EMAIL_ID%5D&mc_cid=be6030b930&mc_eid=0f5559d5a1
https://www.eventbrite.com/e/somm-3-wine-tasting-wine-wednesdays-at-the-rio-tickets-655726905827?aff=erelexpmlt
https://www.surlatable.com/search?prefn1=productType&prefv1=HardGood&q=bricoleur%20vineyards&utm_source=Bricoleur+Vineyards&utm_campaign=baa7917670-20230725_FY23_MKT_Partnership_SLT&utm_medium=email&utm_term=0_d168c16a41-baa7917670-105542273&ct=t(20230725_FY23_MKT_Partnership_SLT)&mc_cid=baa7917670&mc_eid=e99fe05202
https://www.farmhouseinn.com/specials/


Panelist Insights

building relationships with media



Sustainability as a media magnet

• 57% of travelers would feel better staying in a 

particular accommodation if they knew it had a 

sustainable certification (Source: Global Sustainable tourism Council)

• Destination stewardship and sustainability 

are media-worthy topics because they address 

pressing global issues, have far-reaching economic, 

environmental, and social implications, and data 

confirms they influences consumer behavior,



Sustainability as a media magnet

“The backbone of tourism around the world, 

destination marketing organizations (DMOs) are 

increasingly focused on not only attracting 

visitors but also encouraging all stakeholders to 

partake in activities that nurture the wellbeing 

of communities and the environment. Sonoma 

County is one such example.”

– Mia Taylor, MSN and Travel Pulse



Sustainability as a media magnet

Restorative Experiences and 

Sensory Immersion  

27 placements, 15%

Approachable 

Culture, 

42 placements, 24%

Sustainability and 

Stewardship, 

51 placements, 29%

Outdoor Activities, 

22 placements, 12%

Luminaries, 

29 placements, 16%

Marking Milestones, 

7 placements , 4%

Pause & Effect 
Campaign results 
Nov 22 – Apr 23



Case Study: Medlock Ames

• November 2022: Medlock Ames became one of only a handful of wineries in 
the world to receive regenerative organic certification.

• Started by the founders of Patagonia, this certification recognizes efforts 
to go far beyond being merely organic incorporating the concepts of soil 
health and worker fairness.

• Regenerative organic certification allows Medlock Ames to demonstrate 
that they are good stewards of The land and Their people, and in the 
process helps them combat climate change by taking carbon dioxide out of 
the atmosphere and putting it in the soil in the form of organic matter.

• benefits include improving water quality, decreasing the need to irrigate, 
reducing incidence of disease and pests, and even making better wines.



Case Study: Medlock Ames



Q and A



Contact Us

publicrelations@sonomacounty.com

mailto:publicrelations@sonomacounty.com


we want to hear 
from you

• Business Milestones, Special 

offers, promotions, 

noteworthy 

news,  buzzworthy events, 

Experiences, collaborations



media handbook

• Shared with incoming journalists

• Features partner deals and 
incentives exclusively for visiting 
journalists

• Chances to be included in media 
coverage are higher when 
partners offer to host 
journalists

SONOMA COUNT 
tourism

MEDIA HANDBOOK



Public Relations 
Coverage Report

• Highlights SCT's earned public 
relations efforts.

• Features partner media coverage 
(National and International).

• E-Mail newsletter sent to 
partners every 2 weeks (Varies based 

on the amount of coverage earned during 
that period).





Partner Communication 
toolkit

Pause & Effect – Key PR Messages 

May 1 – October 31, 2023



Thank you

Thank you
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