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The summer season garners the most interest in
Sonoma County

e Sonoma County typically experiences a gradual increase in traffic throughout the first half of the year,
reaching its peak during the summer, before falling off in the back half of the year. From January to July 2023,
which marks the peak of the year thus far, traffic increased by +33%.

Unique User Traffic

Aug-22 Sep-22 Oct-22 Nov-22 Dec-22 Jan-23 Feb-23 Mar-23 Apr-23 May-23 Jun-23 Jul-23 Aug-23

Source: Tripadvisor Internal Data, 2022-2023
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Clicks to book to Sonoma County closely mirrors traffic patterns

e Accommodation clicks to book and traffic follow a similar trend, with gradual increases in the first half of the year,
peaking during the summer, before falling off in the back half of the year. From January to July 2023, traffic
increased by +47%.

Accommodation Clicks to Book

Aug-22 Sep-22 Oct-22 Nov-22 Dec-22 Jan-23 Feb-23 Mar-23 Apr-23 May-23 Jun-23 Jul-23 Aug-23

Source: Tripadvisor Internal Data, 2022-2023 @
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The shortest lead times to Sonoma County occur
when the overall demand is highest

e Because the summer months are the most popular time to visit Sonoma County, many travelers tend to book on
short notice, driving down booking windows, but in the months leading up to summer and in the back half of the
year, booking windows hold at higher levels.

Accommodation Click to Book Windows

Aug-22 Sep-22 Oct-22 Nov-22 Dec-22 Jan-23 Feb-23 Mar-23 Apr-23 May-23 Jun-23 Jul-23 Aug-23

Source: Tripadvisor Internal Data, 2022-2023
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Top 10 Countries
viewing Sonoma
County, ranked
on Unique User
Traffic

Jan-Aug 2023

Ranked on Unique User Traffic

Rank Market
1 United States
2 Canada
3 India
4 United Kingdom
5 Spain
6 Germany
7 Japan
8 Mexico
9 Argentina
10 Brazil




ripadvisor

TOp -I O U S StCIteS Ranked on Unique User Traffic

viewing Sonoma
County, ranked ; o
On Unlque User 3 Washington
TrfoiC 4 New York
5 Oregon
J(]h—Aug 2023 9 Rhode Island
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Travelers are
drawn to Sonoma
County’s Outdoor
and Culinary
offerings

Jan-Aug 2023

Source: Tripadvisor Internal Data, Jan-Aug 2023

% Share of Attraction Type Pageviews

Outdoors, Nature &
Parks

Food & Drink

Museums
Casinos &
Gambling
Sights &
Landmarks

Shopping

Spas, Wellness &
Health

Amusement

Bars, Clubs &
Nightlife

Performances,
Theater & Concerts

27%

9%

8%

6%

5%

2%

2%

2%

1%

34%
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Top 10 Attractions
iIn Sonoma County,
ranked on
Pageviews

Jan-Aug 2023

Source: Tripadvisor Internal Data, Jan-Aug 2023

Ranked on Pageviews

Rank Attraction
1 Safari West
2 Graton Resort & Casino
3 Charles M. Schulz Museum
4 St. Francis Winery and Vineyards
Russian River Kayak Tour at the Beautiful
5 Sonoma Coast
6 Spring Lake Park
7 Marin French Cheese Company
8 Luther Burbank Home and Gardens
9 Matanzas Creek Winery
0 Small-Group Wine-Tasting Tour through North

Sonoma County

070}



& Tripadvisor

Managing Your
Online Reputation

Give travelers the confidence to book with you




Tripadvisor

Tripadvisor is at the center of the conversation
between travelers & businesses

we are here!

We sit at the intersection of people-powered
travel guidance and the businesses that bring
the travel experience to life.

00
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Why Businesses Partner with Tripadvisor?

@

Scale

With 463 million
monthly active users,
presence in over 190
countries and
displayed in 28
languages, we are the
world's preferred travel
guidance company.

,

Trust

For 20 years, we have
helped travel brands
build their business.
Even now and
throughout the
pandemic, we are #1
in trust for consumers
searching for travel
information.

Audience

Leverage Tripadvisor’s
data intelligence—a
deep and real-time
understanding of our
audience of travelers—
built on years of trust.

V%

Inclusivity

Championing the
beauty of different
backgrounds,
experiences, and
cultures is at the core
of our DNA.

®

Impact

Leverage our insights
to help make better

investment decisions
and guarantee ROAS.



Content &
Partnerships

Content & Editorial

Business Self-ID

Thought Leadership
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N

“We're the go%o resource
fortravel guidance,) .
providing diverse POIsjor
every traveler ‘ ;

Restaurant listings
featuring global cuisines
and chefs from different
backgrounds

Accommodation listings
for travelers from different
places and background
to experience new
environments

Source: Tripadvisor Internal Data

Attraction listings

including diverse cultural
landmarks, tours,

museums and more



Tripadvisor 19

Translating to over a

billien

from diverse travelers all over the
world

Over 22 years,
Tripadvisor has accumulated more than
1 billion traveler reviews ... and counting ...

00000

Reviewed 3 weeks ago

Our guide Richard
was extremely
knowledgeable
and had amazing
stories to share
with us.

Reviewed 1 week ago

I would highly
recommend this hotel
for the welcoming
atmosphere

Reviewed 1 week ago

The best hidden
gem - great food &
cocktails!

Reviewed 2 weeks ago

In one word:
Excellent!

00000

Reviewed 2 weeks ago

Amazing tour,
enjoyed the stories
and the historical
facts.

00000

Reviewed 3 week ago

Great place for
safe outdoor
dining!
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And reviews = influence

Say that reviews are “extremely or very Of travelers say that Tripadvisor reviews help
important’ when booking accommodations them feel more confident in their decisions

Source: Power of Reviews, by Tripadvisor, in partnership with Ipsos MORI -+ Tripadvisor Sentiment Research, Wave 3, May 2020.



Making us
#1in trust
amongst
consumers...

Consumers searching for crucial travel
information throughout the pandemic
turned to Tripadvisor ahead of other travel,
media and social sites.

Tripadvisor Traveler Sentiment Study, 6/19-6/28/20; 2,300 Respondents

cross US, UK, Japan, Italy, Australia, Singapore. As compared to
: , Expedia, Airbnb, Yelp; Social Media: Facebook,
Instagram, Twitter; Traditional media: TV, Newspaper and Radio



s ——

Booking.com 27%
Google 24%
Facebook 22%
Yelp 19%
Expedia 12%

TheFork 12%

OpenTable 12%

Q: Rank the following review platforms according to how many detailed customer reviews of your

business can be found on each

Source: Power of Reviews, by Tripadvisor, in partnership with Ipsos MORI + Tripadvisor Sentiment

Research, 2021. w
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your brcmd

Number of photos

Total number of reviews

Management responses in the past year

Number of reviews in the past year

Promotion of inclusivity
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A tiered approach to managing your online reputation

1. Claim your 2. Review & 3. Upload & 4. Encourage 5. Monitor and
listing enhance business manage photos guests to write promptly respond
details reviews to reviews

-~
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1

Claim your

www.tripadvisor.com/Owners

@ Tripadvisor O O 2 I

Trips Inbox Profile

Sign inClaim Your Listing  Products Marketing Tools

Seorch

Grow your business with free tools from Tripadvisor

MANAGE

Take control of your listing

Customize your listing details, upload photos, and more to show customers
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) Claim your (cont.)

www.tripadvisor.com/GellistedNew

& Tripadvisor Q @Post () Alerts

Hotels Thingstodo  Restaurants  Flights Vacation Rentals  Vacation Packages  Cruises  Rental Cars

About Tripadvis
Help Conter List your business on Tripadvisor

Jobs Are you taking advantage of Tripadvisor's entirely free listings?

Privacy policy > Reach millions of travel customers

Copyright Complaint More than 60 million consumers each month research their travel purchases using Tripadvisor. You can introduce
policy your travel products and services (hotel, B&B, attraction, tour package, restaurant, etc.) to millions of qualified
travel buyers.
Content Integrity Policy
> Appear on the top travel sites on the web
erms of Use
ferms of U By listing your products and services within Tripadvisor's travel directory, you not only will be seen on
Mobile Licenses www.tripadvisor.com's award-winning site but on other leading travel sites

Press center > Deliver your message at just the right time

With its sophisticated search technology, Tripadvisor can help you reach consumers at the very moment they are
researching your location. As a hotel owner in Boston, for instance, you would benefit greatly from listing your
Get listed property with Tripadvisor. Consumers looking for hotels in Boston could access your information, including a
description of the property and a photo, and be well on their way toward booking a room!

Press release

Write a review o
adbbadobiziel Select your business type
Management response If you're an official representative of your property, service, or company, set up your free Tripadvisor listing today. Read
our listing policies below for more details

= W bH @

Hotels Restaurants Attractions Vacation Rentals

Tripadvisor policy for listings

Tripadvisor reserves the right to change these policies at any time and to refuse or remove any listing for any
reason.
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US & Canada

Share your

Tripadvisor for Business v @ Claim listing

o Business owners can now select
— the following attributes within the
management center (optional):

States and Canada « Black-owned

Can Now Highlight Black owned Hispanic/ Latinx owned » Disability-owned
Their Identity Hispanic/Latinx-owned
Attributes on LGBTQIA+-owned

Tripadvisor
P Veteran owned Indigenous owned e Veteran-owned

000 ool ¢« Woman-owned
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2) Review &

www.tripadvisor.com/GellistedNew

®® Tripadvisor 4 .E. @

Trips

Finca Victoria v Overview Manage Listing Drive Bookings Marketing Tools Reviews Spotlight 2 Help & Settings

General details for Finca Victoria

Mark your property as temporarily closed
Finca Victoria
D# 16196¢
View on Trinadvisor 7 Let travelers know when your property is temporarily closed. When this setting is turned on, the following message will
display on your listing within 24 hours: This business is temporarily closed until [specified date]

General

Location . .
General information

Amenities
Property name

Listing Support
Finca Victoria

We may translate your property @ into other languages so we can display it

Add a Language

Brand
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Anatomy of a strong T
business listing To optimize Your lsting, considerow to atract

abilities.

e Review features of your business

e Consider different traveler perspectives,
experiences and languages within your
target audience

e Provide as much information as possible to
different identified audiences in
‘accessibility,’ ‘additional information,” or
‘FAQ’ section

e Useinclusive language, such as, “We
welcome all identities and experiences”

e Include imagery representing different
types of travelers, ethnicities, abilities, sizes,
age ranges, life stages, etc.

e Highlight how you can connect with people
of different backgrounds and experiences
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Examples of keywords

Women [Asian [ LGBTQIA+ [ Disability / Hispanic/Latinx / Black / Veteran [ Indigenous-owned

Autism-friendly/Low ASL/audio .
sensory ared capabilities Pregnancy-friendly

Additional examples or guidance can be found under the ‘Research & Trends’ tab online @

Warm
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Examples of inclusive language

Example Language Inclusive Language

.
The museum is located an easy 15-minute walk from the

restaurant.
A

.
The tour operator accommodates women and men

ages 55+.
A\

p
Families will love the waterpark,
which has a toddler-size slide.

Brides and grooms will love the Honeymoon Suite, which
overlooks the marina.

G
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xamples of inclusive listings

@ Tripadvisor  Q

Toronto  Hotes  Thingstodo  Restowonts  Flights

Beach Hill Smokehouse  cii.s

OGO Breviews W15 of 614 Cuick Bites in Toronto

©Q 172 South Main Strewt, Toronto, Ontorio MAE 2W1 Cancda @ 14167928275 [ Wetsite » [} Mesu s (D Closednow: Sew alihows

Get food delivered B

Vocotion Rectols  Vocotion Pockages  Crumes  Rentol Cors

$3 888 Quick Bres Anerican, Barbecus

Details

This property has identified as Black-owned. @

@®@PUs P reviow D Tips 0 Alerts a

O Review QO Save () Share

Ratings and reviews Mentioned in
4500000 The Best Restourasts in Toromo Right Now
by Tt ©

15 f 414 Cuick Bites in T

Details

. o idmntitind oy Bock owned (O
© 172 S0uth Main Street. Toromto, Ontario MAE 21
Canada »
Ao Barbe
- _— & Upew Brach

arwos 29 miles from Ostaric Science Centre

[ BN

Details X
ABOUT CUISINES
The Turkish cuisine is influenced by all the great Mediterranean, Turkish. Middle Eastern
and found
the region, melded into a complex flavor profile SPECIAL DIETS

that is familiar to all, yet unique at the same time.
Vegetarian Friendly, Vegan Options, Gluten Free
Options, Halal

MEALS

Lunch, Dinner, Brunch, Drinks

FEATURES

Takeout, Reservations, Seating, Wheelchair
Accessible, Serves Alcohol, Full Bar, Table Service,
Delivery, Outdoor Seating, Private Dining, Parking
Available, Highchairs Available, Family style

Detalles

TIPOS DE COMIDA
Mexicana, Del sudoeste de EE.UU

DIETAS ESPECIALES

Apto para vegetarianos, Opciones veganas, Opciones sin gluten

COMIDAS

Desayuno, Almuerzo, Cena, Brunch

CARACTERISTICAS

Comida para llevar, Asientos al aire libre, Asiento, Estacionamiento disponible, Acceso parasilla de ruedas,
Sirve alcohol

6o
Taos Half Day Cultural Tour | A Magical
Taste of Taos and its Cultural Diversity
By Heritoge Insoirations

@ 2coviews

gic of *Toos™

Our Toos
Pueblo, o trip to the majestic Taos Gorge, o stop at Hacic

$1eom (e

per adult

o Lowestprice guorantes

#8 Ages10:80, mox of 12 per group
@ Duration: 4h

@ Stort time: Check availabilty

0 Mobile ticket

@ Englsh
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3, Upload and

00 www.tripadvisor.com/GellistedNew

@ Tripadvisor o

Trips

Finca Victoria v Qverview Manage Listing Drive Bookings 500 Marketing Tools Reviews Spotlight 2 Help & Settings

Management Photos

Management Photos appear on your Tripadvisor Page. You can add new photos, edit captions
and categories, or reorder how they appear. View the Guide

Where does this appear?

All Photos + Add More Pho

/n\ MEDIA SUITE

IZ] MANAGE
PHOTOS
Primary Photo
Management
Photos
Traveler
Photos

(]

Inbox
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Examples of

RACES AND ETHNICITIES
RELIGIONS

COUNTRIES OF ORIGIN
GENDER IDENTITIES
SEXUAL ORIENTATIONS
ABILITIES AND DISABILITIES
SPOKEN LANGUAGES

AGES

WE STAND
YOU ARE

1% <)

Additional examples include: partnerships/families, solo travelers, all mentioned identities, hair texture, body types, ages, types of food/mocktails
Additional guidance can be found under the ‘Get Started’ or ‘Build your Business’ tab online
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(4 Encourage guests to write reviews

As you see, reviews matter. Consider how your business is creating a safe and welcoming
environment for community members and visitors from different background and abilities.

(]
Review
us.on o o Fresh reviews matter
TrlpddVISOI' L e What are things like today at your property?

Improvements matter
How have you adapted to the current environment?

Rankings matter
What makes your property the best and safest option for potential guests?

How to encourage guests to write reviews:

Reputation Pro Widgets -
Reminder cards Downloadable assets




Provide prompts

How did we create a welcoming
atmosphere for you?

How did we accommodate your needs?

Is there anything exceptional or special
about your experience that you can share?



Tripadvisor 38

Collect recent reviews with

Friday, Septembet

@ MESSAGES

Tripadvisor
Jon, how was your stay at our L
Leave a review

Tripadvisor Notifications  1:23 P\
@ "

To: jblack@gmail.com >

How was your stay?

Tell us all about
your recent stay.

Your review can help
other travelers plan a
great trip (how nice is
that?)—and we'd love
to hear what you liked
or could be improved
for future guests. We
hope you'll consider
leaving feedback on
Tripadvisor.

How would you rate us
overall?

OO0000O

Share your feedback in two minutes

g 8 A

o

d edit email

dit email Preview email

Powered by @8 Tripadvisor

ou for choosing <HotelName>.

ts often tell

Lean on us to deliver automated
review requests on your behalf.

Collect more reviews across emaiil,
text*, and app.

Customize the message and photos
in your email templates to make
them your own.

Add private surveys to get more
detailed feedback.



Tripadvisor 40

5) Monitor & promptly

f @® Tripadvisor

e  Getreal-time review ) 4 /I 8 Notifications
notifications so you can o 20
manage issues as they arise T o Review notification
and thank travelers for positive Tripadyisor
reviews You have a new 4-bubble

review on Tripadvisor... London Hote! New reviews

00 Bridge Rd, London NE 3UT England

ID# 000000 Send by Notify me Frequency Contact
View on Tripadvisor 2

e Choose when and how you're

notified so you can act quickly Email © Daity - brgonzalez@tripa
on guest feedback Doshocrd ~ :
SMS / Text o Daily - +4405225116
Review response
° Showcase your customer e etiourodbacion Tripadvisor website / app @) Daily «  Inbox

service to past and future

. Real-time alerts
guests by responding to new |
reviews faster ) Reputationprosetup >

6 out of 6 steps completed Partner alerts

Select which platforms you would like us to include in your review notifications.

@ Tripadvisor © G Google

00
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Best practices

41

to reviews

Sign up for review
notification emails

Respond promptly

Say ‘Thank you’

Be original and
empathetic

Highlight positives

Address any
specific issues

Be polite and
professional

Invite outreach by
phone or email if
relevant
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@ Tripadvisor

Thank you for taking the time to share your experience and
feedback on your recent stay with us. We are glad to hear
you enjoyed our guest rooms, the fitness centre, and our
complimentary BMW bikes for a ride around Stanley Park.
T h e G n G to my We do, however, regret to hear we may have missed any
opportunities to ensure your check in was smooth and
Of G seamless. | would welcome you to contact me directly at
Philip.Barnes@Fairmont.com should you wish to discuss
your experience in further detail. We look forward to the
opportunity to welcome you back to experience in further
detail. We look forward to the opportunity to welcome you

back to experience the high standard of service we have
become known for.

Sincerely,

Philip M. Barnes

General Manager Fairmont Pacific Rim & Regional Vice
President, Pacific Northwest



mailto:Philip.Barnes@Fairmont.com
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reviews in one place

@ Tripadvisor S = @& Tripadvisor Q
Respond to Review X
All reviews
7 NomadiC3000
. o . All reviews & BeCEaon)
e  See your reviews across Tripadvisor,
Google, Facebook and the largest = 00000
_ (5 Tripadvi & Great Space - Convenient Location!
OTAS G” on the same pqge il The location ofthe Hotel is conver‘ﬂentand walking
00000 G5 5 B e Rt
[ ] Use ohe Centrqllzed ddshboqrd to 35% response rate spacious with nice city views. | highly recommend

this hotel.

respond to reviews

Report Review

11 Sort Fitt How to Respond: Top Tips
ol = Filter

e  Save your review responses as
temp|qtes for future use and 5 of 300 reviews Sort by: Most recent
personalize each one by 00000 >
automatically adding the traveler o @ SromSpace- ConvenlentLocation!
name

Thank you for your review |

00000
Nice property with friendly staff g h

° Manage reviews and responses at

any time on any device type
cvbnm &

123 @ 0 space return

Adipiscing elit, sed do eiusmod tempor..."
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Leverage to o0 |

@ Tripadvisor
inform strategy ReputatonPro

Tripadvisor o Facebook 5] Google
— ; 000000 @ #souots c@

@

9% rosponse rate 3% response rote 0% response rate
London Hotel 97 recent reviews 2recent reviows
00 Bridge Rd, London NE 3UT Englond
. . e o N 101000000 Your property
e Use Tripadvisor's industry-leading review eEilpmeke
insights—and take actionable steps to | comos Roginee e
improve your reputation R osponse

1 negative review

Promium review collection

e Discover what's driving both positive and Recdnecors
negative guest feedback

Forsrnioe gy Review insights

6 0ut of 6 stops complated Uncover hidden insights to improve your guest experience and reviews

1Yeor -

e  Prioritize crucial tasks that are
automatically flagged on your Qrercll st ReseE Do ®
dashboard

4.2

e  Guide data-driven decisions with reports IR

featuring rich graphic visualizations

Sloop + 16 reviews
56% positive + 44% negotive
Oom

o

Dow

* Rreviews
0% negotive

Brookfost « § reviews
YOO positive + O% nogative
Up trom lost yoor

Response rate ©
21 totol response Number of reviews ©

0% change in response rate within 48 hours ® TripAdviser Fooebook  © Google

13% change in response rate within 7 doys

100 %
3 ©
s

i’\/'\'—"\.



Claim your listing: Manage your business
listing and self-identify (US & Canada)

Include a thorough description of your
business: Include detailed features of your
business (i.e. accessibility
accommodations) and consider different
traveler perspectives and languages.

Add photos and videos: Make sure they
address accessibility concerns and include
visitors of different backgrounds, body
sizes, age groups (as applicable)

Encourage reviews: Incentivize consumers
to leave reviews; welcoming service also
encourages positive reviews

Track reviews and respond in a timely
fashion: Manage reviews and responses in

real time
0"0]




More Reviews.
More Visibility.
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IN Sig htS Research & Whitepapers + Tutorials « On-Demand Webinars « Best Practices

00 www.tripadvisor.com/Insights

BUSINESS TYPE

@Tripadvisor Get Started v Build Your Business v Manage Reviews v Research & Trends v

Tripadvisor Insights

Get the latest best practices and research on how to
build your business on the world’s largest travel site.

COVID-19: Resources for Tripadvisor Partners Popular

7 Tios for Makina the
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Promotional Tools for

www.tripadvisor.com/GellistedNew

& Tripadvisor

Your Business v Products Marketing Tools Help

Promotional Tools for Your Business

Put our brand to work for you! These eye-catching items make it easy to attract
travelers’ attention, boost reviews, and bring in new business.

Write a Review Cards

Remind customers to review their experience on Tripadvisor
with you on Tripadvisor.

[Your Business Nome Here)

Digital Branding
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Help Center

www.tripadvisorsupport.com

@TﬁpadVisor Manage My Booking Contactus v English (US) v

Help Center

Search

A U A -

Guidelines Site Features Community Technical Support Tripadvisor Plus



Tripadvisor 52

Contact Us

[ COVID-19: Resources to help your business |

@3 Tripadvisor

YourBusiness v Products  Marketing Tools  Help

Business Representative Support

Ploase fill out the form below so that we can help you more readily.

All messages are confidential, but for security, please do not include payment information (like credit cards or
account numbers) or login information (like passwords).

*Property Owner Name:

Brittany Gonzalez

“Property Name:

~Choose one~ v
*Please tell us what the issue is:

~Choose one— v

Search Help Center

Additional Resources
Management Center home
Help Center

Tripadvisor Forums

Log into the owner
Management Center
Click “Contact us”
from the navigation
Complete and
submit the form

Accessibility-related note: The customer service associated with the phone number that is listed to provide more
information about accessibility-related topics cannot answer questions beyond what is listed on the business listing
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Four ways we're

Analyze Incoming Reviews:

All reviews are analyzed by a
dedicated fraud detection
system and suspicious activity
is flagged for additionall
investigation.

Listen to the Community:

If a company has offered to
boost your ranking, we want to
hear from you. All reports made
will be investigated by

our Content Integrity team and
kept confidential.

Identify Unscrupulous
Businesses:

The Tripadvisor fraud
investigation team regularly
sets up dummy optimization
accounts on sites where users
are paid to write reviews. The
goal is to identify and penalize
property owners who try to
purchase these fraudulent
services.

4

Take Action:

When a business engages in
fraudulent activity, Tripadvisor
not only removes the fraudulent
reviews but also imposes a
variety of pendalties, including
dropping the offending
business in the popularity
ranking and adding a
notification to the business’
profile. Tripadvisor may also
pursue legal action.



Thank you




