2019 RUSSIAN RIVER BREWING CO.
PLINY THE YOUNGER RELEASE

ECONOMIC IMPACT
$4.16 MILLION

generated by visitors traveling from outside of Sonoma County
specifically for the 2019 Pliny The Younger Release
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In 2019, the Sonoma County Economic Development Board (EDB) partnered with the Russian River Brewing Company (RRBC) to
measure the economic impact of the release of Pliny The Younger, their most famous beer. The EDB is specially thankful for the support
of RRBC owners Vinnie and Natalie Cilurzo and the RRBC staff who helped distribute and collect survey responses. All information
contained within this report has been prepared for the exclusive use and benefit of the Russian River Brewing Company and was

obtained from sources believed to be accurate and complete, and as such the EDB does not guarantee the accuracy of these results.

For more information, please visit www.sonomaEDB.org or call 707-565-7170.

This information is based on 2396 surveys representing 6291 participants that visited the RRBC during the PTY Release.



