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TOURISM 
BUILDS

OUR

COMMUNITY



TRANSPORTATION
FLIGHTS • TRANSPORTATION COMPANIES • RENTAL CARS • RV

the power of travel

LODGING / ACTIVITIES
LODGING • FOOD • RETAIL • WINERIES • ARTS • OUTDOOR RECREATION • PARKS

sales / employment / wages / taxes
tourism builds our community

GOVERNMENT • PUBLIC SAFETY • EDUCATION • AGRICULTURE • LOCAL GOODS & SERVICES

FLIGHTS • TRANSPORTATION COMPANIES • RENTAL CARS • RVFLIGHTS • TRANSPORTATION COMPANIES • RENTAL CARS • RVFLIGHTS • TRANSPORTATION COMPANIES • RENTAL CARS • RVFLIGHTS • TRANSPORTATION COMPANIES • RENTAL CARS • RV

Sonoma County for us was love at fi rst sight, prompting a cross-country move. The stun-
ning natural scenery allowed us a sacred space for transformation.  We offer our clients 
custom spa and/or food-and-wine-pairing experiences delivered to them. We are follow-
ing our passion with the philosophy to “do what you love and create your ideal life.”

Cindy and Trip Fuchs, owners, The Spa Gourmet, Cazadero SoNoMaCoUnTy.CoM

the power of travel

As a fi ft h-generati on grape grower, my 
family has called Sonoma County home for 
a very long ti me. As the owner/operator of 
the Farmhouse Inn & Restaurant and board 
chair for Sonoma County Tourism, I’ve seen 
our beauti ful county blossom from a sleepy 
farm community to an epicenter of fi ne 
wine, great food, and so much more – it’s a 
place where passionate people do passion-
ate projects and it’s no wonder why
so many want to visit us.

While the hospitality industry has become 
an important economic engine, it’s sti ll 
local. The more than 2,700 hospitality 
businesses in Sonoma County are locally 
owned. Wineries, hotels, or even an ac-
counti ng fi rm with hospitality clients are 
staff ed with our neighbors, soccer and T-
ball coaches, dance teachers, civic leaders 
and, of course, ourselves.

But we can’t do it alone, many of these 
businesses have litt le to no marketi ng 
budget. Sonoma County Tourism is a global 
marketi ng organizati on – a megaphone 
for our industry – telling our stories and 
making sure we’re bringing the right visitors 
from around the world into our desti nati on. 

Sonoma County Tourism is vital to the 
success of these businesses and so many 
other businesses who directly or indirectly 
benefi t from tourism. And now, especially, 
aft er fi res and fl oods, it’s so criti cally impor-
tant that we conti nue to tell the world that 
we are here, we are beauti ful, and we are 
open for business.

In honor of Nati onal Travel & Tourism 
Week, thank you for all you do to make 
our community the genuine, personal, and 
amazing place we call home.

MESSAGE FROM SCT BOARD CHAIR,
Joe Bartolomei, Farmhouse Inn



T o U r I s M  R e P r E s E n T s

OVER 2,700
L o C a L  B u S i N e S s E s

2 0 1 9  P r O j E c T i O n  E s T i M aT e S 

480,000 
P a S s E n G e R s

W i L l  T r Av E l  T h R o U g H  S t S

T o U r I s M  P r O v I d E s

ONE IN TEN
S o N o M a  C o U n T y  J o B s

T o U r I s M  B u S i N e S s E s  A r E

85% LOCALLY
O w N e D

We opened in 1993 and we’re still thrilled to wake up in Sonoma County, gather 
produce from our garden and fresh eggs from our chickens, smell the grapes in 
the air, make up new recipes, and work with an amazingly dedicated staff. It’s 
what we dreamt of —  a comfortable place for people to gather.

Karen and Christian Bertrand, owners, Glen Ellen Inn Oyster Grill & Martini Bar, Glen Ellen
SoNoMaCoUnTy.CoM

CELEBRATE TOURISM 
National Travel and Tourism Week (May 5 – 11, 2019) is an
annual tradition for the U.S. travel community. It’s a time when 
travel, tourism, and hospitality professionals across the country 
celebrate the value travel holds for local, state, and national 
economies, businesses, and personal well-being.

TOURISM IN SONOMA COUNTY
Sonoma County has a thriving, $2.1 billion tourism ecosystem that positively impacts the local
economy. Currently, one in 10 jobs is in tourism and hospitality, making this industry one of the largest, 
private employers in the county. 

Tourism generates nearly $178 million of government revenue in the form of taxes collected each year. 
In addition to sales and other taxes, Sonoma County collects $43.7 million in transient occupancy tax 
(TOT) – paid for solely by visitors – which supports important programs such as public safety, economic 
development, parks, historical landmarks, roads and infrastructure, affordable housing, health services, 
agricultural promotion, scholarships and education, and cultural and arts events. Local cities also collect
more than $25 million in TOT, which support essential city services and the municipalities’ general funds. 

Local tourism and hospitality businesses are homegrown:
85 percent of tourism businesses are locally owned; 77 percent of Sonoma County tourism businesses 
are small (fewer than 25 employees).

Tourism supports more than hospitality businesses. It reaches other local sectors that support and 
service the industry indirectly: bakeries, dairies, farms, linen services, cleaning services, banks, event 
rentals, maintenance services, contractors, and others.

T o U r I s M  C o N t R i B u T e S

   $2 BILLION   
T o  O u R  L o C a L  E c O n O m Y



In The Innocents Abroad/Roughing It, Mark Twain writes: “Travel is fatal to prejudice, bigotry, and narrow-
mindedness…” 

Travel transforms. Travel connects people. Travel creates opportuniti es for strengthening and diversifying 
economies. Most importantly travel sati sfi es an inherent need we have to explore, learn and understand. 
What an extraordinary responsibility we have that Sonoma County is a place people want to come, trust we’ll 
deliver on our brand promises and provide the vacati on memories that last a lifeti me.

But while tourism is a bridge to so much that’s good, having travelers love a desti nati on can create challenges.  
When successful, as it is here, tourism can potenti ally impact the environment, require citi es and communiti es 
to invest in infrastructure, and cause some noise and other troubling behaviors.  These issues become problems 
when allowed to grow without careful planning. The ti me has come for us, Sonoma County, to take the long 
view on tourism.  To create a countywide master plan that not only plans for the future, but incenti vizes visitors 
to be responsible and respectf ul of all this extraordinary place has to off er.  

During the next year Sonoma County Tourism will undertake a master planning process. Building on the great work done through the 
Strategic Sonoma plan provided by the Economic Development Board, we’ll focus on the pain points, the threats and the magnifi cent
opportuniti es that come with a vibrant and collaborati ve tourism economy.

We will be reaching out to many of you, and if that outreach doesn’t occur and you’d like to take part, let us know! It is criti cal for our sake 
and the sake of generati ons to come, that we plan for a very bright future for Sonoma County and its appeal as a global visitor desti nati on.  
Then, we’ll be able to truly celebrate the value of tourism and all it can bring to Sonoma County.

Thank you for all you do on behalf of this remarkable place we live and share with the world.

A MESSAGE FROM SCT’S CEO . . .

WHAT IS 
SONOMA COUNTY 
TOURISM (SCT)?

Sonoma County Tourism is a private, non-governmental, not-for-profi t 
marketi ng and sales organizati on dedicated to promoti ng overnight stays, 
spearheading long-term desti nati on planning, and creati ng a robust hos-
pitality economy for businesses and residents in Sonoma County.

In eff ect, SCT is the “large megaphone” to broadcast to a larger audience 
what local hospitality and travel businesses are doing. The organizati on 
also promotes the many amazing assets Sonoma County has to off er 
visitors: Beauti ful nature parks, dramati c Pacifi c coastline, diverse and 
delicious wineries and restaurants, and engaging arts and culture.

With a staff  of sales, marketi ng, public relati ons, communicati ons, and 
administrati ve professionals, SCT promotes Sonoma County as a desir-
able overnight desti nati on to three main markets: leisure, meeti ngs and 
groups, and tour and travel.

MARIE
MCCUSKER,
Executi ve Director
at Petaluma
Downtown
Associati on
and Petaluma
Visitors Center

When we talk about the impor-
tance of tourism, we oft en ask 
people to imagine how Petaluma’s 
businesses and economy would 
suff er without tourists. Tour-
ism is an extremely important 
economic driver. Sonoma County 
Tourism has the resources, staff  
and budget to share all the great 
things there are to see and do 
in Petaluma with nati onal and 
internati onal markets. We work 
closely with their public relati ons, 
sales, and tourism development 
teams to host tours of our city for 
journalists, event planners, and 
the travel trade. By parti cipat-
ing in SCT co-op adverti sing, our 
marketi ng dollars go much farther. 
Also, because SCT is so eff ecti ve 
in promoti ng the county, when we 
identi fy Petaluma as the gateway 
to Sonoma County, potenti al 
visitors recognize it is an area that 
off ers expansive, authenti c experi-
ences. Their branding has already 
done a lot of the heavy lift ing.

SoNoMaCoUnTy.CoM

We bought Dry Creek Peach in 2000. Life opened up for us as we became members
of Sonoma County’s vibrant agricultural community in one of the most beautiful
and fertile spots imaginable. Our food community is bursting with creativity, energy, 
and innovation. Most of all, the people we meet makes it all worthwhile. 

Gayle Okumura Sullivan and Brian Sullivan, owners, Dry Creek Peach & Produce, Healdsburg

Claudia Vecchio, 
President/CEO, 
Sonoma County Tourism



BEN STONE, Executi ve Director
of Sonoma County Economic
Development Board

The Sonoma County Economic 
Development Board and So-
noma County Tourism have been 
long-ti me allies in ensuring our 
desti nati on reaps the benefi ts 
from a strong and thriving tourism 
economy. It’s my great pleasure 
to have been in on the beginning 
of the organizati on and watch it 
evolve into a vibrant, professional 
marketi ng and sales organizati on 
that truly aff ects our quality of life 
in Sonoma County. I appreciate 
the partnership we’ve built that 
has resulted in such programs as 
Sonoma County Restaurant Week, 
Outdoor Recreati on Month (May), 
and sharing a research fellow who 
assists in quanti fying the tourism 
story for our area. 

Born and raised in Sonoma County, I grew up hiking and camping with my family. 
Seven years ago, I joined the Regional Parks. Now I get to work outdoors in some of 
the most beautiful spaces Sonoma County has to offer and get to meet people from 
all over who come here to experience these landscapes.

Ilana Stoelting, Ranger, Sonoma County Regional Parks, River Region
SoNoMaCoUnTy.CoM

HOW SCT HELPS
 SUPPORT
LOCAL BUSINESS
Any tourism-related business within Sonoma County’s
business improvement area is considered a partner of
Sonoma County Tourism and is invited to take part in free
marketi ng and sales services. 

FY 2017/18 
HIGHLIGHTS

TOURISM
DEVELOPMENT:
HOSTED 26 familiarizati on tours = 
129 travel professionals / 14 countries. 
ATTENDED 23 domesti c and
internati onal trade shows and
sales missions.
 

PUBLIC
RELATIONS:

There were hundreds of positi ve travel, wine, and 
lifestyle stories writt en about Sonoma County: 

nearly 1.3 BILLION in circulati on,
with an adverti sing value of
$30.3 MILLION. 

SALES:
22% INCREASE

in business leads generated for
Sonoma County’s lodging/meeti ngs

properti es. Defi nite room night producti on 
UP 14.3%.  Booked 22 MORE 
GROUPS  compared to prior year. 
ATTENDED 29 trade shows. 

WEBSITE: 
Overall traffi  c to SonomaCounty.com 
was 3,225,523, visits/sessions, a 
23% INCREASE year-over-
year from FY 2016/2017.  

SCT works with local businesses, visitors centers, and chambers of 
commerce to make sure potenti al travelers hear about the types 
of businesses that make up the hospitality landscape: restaurants, 
shopping, lodging, wineries, outdoor acti viti es, cultural arts, sight-
seeing tours, golf, culinary, markets, transportati on, spa and well-
ness, breweries, farms and farmers markets, sightseeing tours, and 
experiences and acti viti es, such as fl oral arranging, cheese-making, 
walking tours, wine blending, and cooking classes.

By working with Sonoma County Tourism’s free programs, tourism-
related businesses enjoy the benefi ts of extensive sales and mar-
keti ng programs dedicated to a positi ve return on investment and 
increasing overnight stays in Sonoma County. 



I moved from Mendoza, Argentina, in 2007 and couldn’t ask for a better place
to root my family and continue growing in the wine industry. I’m proud to
be at Sonoma-Cutrer; we have true passion in each wine we make. I’m excited
to be part of Sonoma County and share its beauty with visitors.

Zidanelia Arcidiacono, Pinot Noir winemaker, Sonoma-Cutrer, Windsor

RUSSELL JOY,
President of the
Board of Directors,
Sonoma County Vintners 

There’s no questi on tour-
ism is an important eco-
nomic driver for Sonoma 
County.  Visitors come to 
experience the wonderful 
bounty of Sonoma County 
and when they visit our 
tasti ng rooms and taste 
our wines they become 
life-long ambassadors.  
Sonoma County Vintners 
are inextricably linked with 
Sonoma County Tourism 
and the Sonoma County 
Winegrowers as we strive 
to enhance awareness of 
the region and, together, 
make Sonoma County the 
most revered wine and 
tourism brand in the world.     

SoNoMaCoUnTy.CoM

US CA SOCO

TRAVEL MATTERS

IN THE
UNITED STATES

$1 TRILLION
spent by travelers in the United States

$165 BILLION
government revenue generated

8.8 MILLION JOBS
directly supported by the travel sector 

IN
CALIFORNIA

$132.4 BILLION
spent by travelers in California

$10.9 BILLION
government revenue generated

1.1 MILLION JOBS
directly supported by the travel sector

IN
SONOMA COUNTY

$2.1 BILLION
spent by travelers in Sonoma County

$178 MILLION
government revenue generated

22,686 JOBS
directly supported by the travel sector

$870 of travel-generated tax revenue per 
household (Without these travel-generated 
tax revenues, each Sonoma County household 
would have to pay an average of $870 more 
in taxes each year to maintain the same level 
of services) 

TRAVEL JOBS MATTER FOR UPWARD MOBILITY
Nearly a quarter of Americans’ fi rst jobs were in travel. In fact, a third of Americans who 
started their careers in travel—from tour guides to lifeguards, from bellhops to house-
keepers—went on to earn a bachelor’s degree. This is an industry in which one can get a 
job, move up the ranks, pursue goals, and support a family. The average annual salary of 
an American whose fi rst job was in travel is $82,000. — U.S. Travel Associati on

2017 Figures Shown / Sources: U.S. Travel Associati on; Economic Impact by County and State, Visit California, authored by Dean Runyan Associates, Inc. 



EMMETT HOPKINS,
Community Care Manager
at LandPaths

LandPaths’ mission is to 
foster a love of the land in 
Sonoma County. We’re grate-
ful for the helping hands and 
generous spirits of volun-
teers from Sonoma County 
Tourism. Last year, during 
National Travel and Tourism 
Week, a team of volunteers 
helped us remove an invasive 
species from the land, which 
simultaneously increased fire 
safety, improved ecological 
health, and cleared the way 
for a trail that will root youth 
in nature through remarkable 
outdoor experiences! 

While hiking in Sonoma County’s beautiful open spaces, I felt myself opening 
up to the inspiration in front of me. I started designing handbags; each piece is 
named after a local destination. I get an incredible response daily from visitors 
who love my work and that fuels me to keep creating.

Adelle Stoll, maker/owner, Adelle Stoll – The Barlow, Sebastopol
SoNoMaCoUnTy.CoM

PHOTO CONTEST
OUR SONOMA COUNTY: 
LIFE OPENS UP FOR SONOMA COUNTY RESIDENTS
In Sonoma County, we welcome visitors from all over the world. We are all a part of the visitor
experience. Show your local pride and post a photo of your favorite Sonoma County experience to 
share with our visitors, expressing what “Life Opens Up” means to you. Tag #OurSonomaCounty 
on Instagram or Twitter and enter to win a Sonoma County Staycation Package. Your Sonoma 
County staycation for two people includes a two-night stay at The Geyserville Inn, horseback
riding with Ranch at Lake Sonoma, Harvest Card VIP wine tasting pass, and a restaurant gift card. 
(Winner will be chosen after May 31, 2019 and notified via Twitter or Instagram).

For more information and terms and conditions go to: www.sonomacounty.com/our-sonoma-county

TOURISM CARES
ABOUT THE COMMUNITY

Our Certified Tourism Ambassadors (CTAs) are also major contributors to our 
volunteer efforts, clocking over 12,000 hours in volunteer time to local nonprofits, 
events, and festivals annually. 

For more information or to get involved go to: sonomacounty.com/sctourism-cares

TOURISM AND PHILANTHROPY:
Sonoma County’s tourism and hospitality industry does much more than
provide hotel space, restaurant meals, outdoor activities and entertainment, 
wine tasting, and gorgeous views - we care about our local community. 

According to The Hospitality Business Philanthropy Report 2017 by
Economic Forensics and Analytics, Inc, nine out of 10 Sonoma County
hospitality businesses give back to their community. Local hospitality-
related businesses donated more than $45 million annually in cash,
in-kind, and volunteer-hour contributions. 

SONOMA COUNTY TOURISM CARES:
Since its inception in May of 2017, Sonoma County Tourism Cares has
organized more than 15 events with a total of 240 volunteers and 760 hours,
serving the following local organizations:

• CAP Headstart
• Doran Regional Park
• Goatlandia
• Habitat for Humanity
• LandPaths
• Left Edge Theatre

• LITE Initiatives
• The Palms Inn
• Pepperwood Preserve
• Petaluma Visitors Center
• The Pony Express Rocks
• Redwood Empire Food Bank

• Riverfront Regional Park
• Russian Riverkeeper 
• Sonoma Family Meal
• Society of St. Vincent de Paul
• Spring Lake Regional Park

#OurSonomaCounty Photo Contest



T o U r I s M  H e L p S  F u N d

regional parks
A f F o R d A b L e  H o U s I n G

the arts
W o R k F o R c E  D e V e L o P m E n T

public safety
E c O n O m I c  D e V e L o P m E n T

education
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SoNoMaCoUnTy.CoM

For more informati on and
to get involved, contact: 
S O N O M A  CO U N T Y
TO U R I S M
400 Aviati on Blvd., Suite 500
Santa Rosa, CA 95403
community@sonomacounty.com




