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“SONOMA COUNTY IS

THE EDEN
OF ALL THE EARTH”

– Luther Burbank
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A DIFFERENT BRAND 
OF LUXURY

For	those	who	go	their	own	way,	Sonoma	County	is	a		

progressive	community	of	artisans	who	create	meaningful		

and	down-to-earth	experiences	that	connect	people	and		

encourage	them	to	uncover	more.
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6 • Brand essence

DOWN TO EARTH. 
RISING ABOVE.

We’re the country in wine country. We put the art in 

artisan. Because some things aren’t built, they’re grown. 

Good things take time. And we have a way of growing 

on you. 

Here you’ll get more than a little taste. You’re free to go 

your own way. And drink it all in. 

We’ve never cared to be anything but ourselves.  

Just real people, working real hard, for the things we love. 

          We grow it. 

                                  We eat it. 

                                                        We drink it. 

And we have plenty to share. 

Join us. There’s always a place at our table. 

6 • Brand essence
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connecting

When	you	come	to	Sonoma	County,	you’ll	feel	

like	part	of	something	bigger.	It’s	a	place	for	

people	who	want	to	immerse,	engage,	and	

connect.	With	the	earth.	With	nature.	And	most	

importantly,	with	each	other.		

progressive

Sonoma	County’s	open-mindedness,	inclusiveness	

and	hospitable	nature	is	matched	only	by	the	

people	who	come	here.	It’s	what	makes	this	place	

what	it	is.	Everyone	is	welcome	to	the	table.	

And	everyone	is	encouraged	to	make	it	their	own.

Fiercely independent

Sonoma	County	is	made	for	people	who	go		

their	own	way,	by	people	who	go	their	own	way.	

Growers.	Creators.	A	collective	of	like-minded,		

yet	independent	tastemakers	who	are	driven		

by	passion	–	not	praise.	
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real

There’s	nothing	manufactured	in	Sonoma	

County.	No	facades.	No	filters.	It’s	just	real	people	

doing	what	they	really	love.	Which	makes	for	

experiences	that	are	deep	and	complex,	yet,	at	the	

same	time,	laid-back,	and	intimate.	

Generous

With	farms,	fields,	and	vineyards	as	far	as	the	eye	

can	see,	it’s	no	wonder	Sonoma	County	has	plenty	

to	share.	But	a	bountiful	harvest	doesn’t	count	for	

much	without	people	who	are	willing,	ready,	and	

able	to	give	generously.

unpretentious

Sonoma	County	is	all	about	doing	good	and	doing	

it	well.	It	starts	with	an	unwavering	dedication	to	

above-and-beyond	service.	But	this	never	detracts	

from	what	really	matters	–	a	down-to-earth	

approach	to	life.	



our proMise
We	connect	people	to	unpretentious,	

down-to-earth	experiences.
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BRAND EXPERIENCE 

Sonoma	County	not	only	inspires	you	to	uncover	new	experiences	

–	it	will	inspire	you	to	uncover	something	new	within	yourself.	

A	fresh	sense	of	adventure.	A	renewed	connection	to	nature.	

And	maybe	even	a	rejuvenated	approach	to	living	life,	which	in	

turn,	will	inspire	others	to	come	and	seek	out	the	same.

down-to-earth

Come as you are. And leave a little fuller than when you arrived.

always a place at our taBle

We welcome new people, ideas, and each other with open arms and 

open minds.

Go your own way

When you stay true to yourself, it’s easy to be perfectly happy just 

being happy.

we have plenty to share

We are eager to show and tell – but even more so to share in person.

Brand experience • 15 
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BRAND ATTRIBUTES
casual

We are humble and always willing to lend an ear – or a hand.

confident

We are passionate about what we do, and it shows in how we speak.

approachable

We are real people. And good people. So it only makes sense to act like it.

passionate

Everything we do, we do with purpose and a thirst for life that  

comes naturally.

Grateful

The land has given us so much. The least we can do is preserve and protect it, 

while sharing it with the world.



BRAND CREATIVE

Sonoma	County	is	the	heart	of	wine	country.		

The	brand	creative	uses	the	language	of	wine	tasting		

as	a	metaphor	for	experiencing	the	place	itself.

Just	as	sommeliers	let	wine	“breathe,”	or	open	up,	to	better	taste	a	

wine,	Sonoma	County	encourages	people	to	do	the	same.	We	invite	

visitors	to	open	up	and	experience	the	subtleties	of	visiting	this	

stunning	part	of	the	country.

In	image	and	copy,	we	strive	to	achieve	a	moment	of	storytelling	

to	draw	the	viewer	into	the	experience.	So	they	can	imagine	

themselves	in	a	moment	to	linger	over.

®



BRAND VOICE

Headlines	use	phrases	familiarly	associated	with	wine	that	speaks	to	the	

Sonoma	County	experience.	

Although	we’re	wine	country,	we’re	not	wine	snobs.	We’re	passionate	

and	approachable.	Casual,	yet	confident.	We’re	down-to-earth.	(But	not	

too	earthy.)	Copy	should	reflect	this	well-balanced	sensibility.

Here	are	some	guidelines	for	getting	the	voice	down:

•	 Keep copy simple and use adjectives sparingly. Too many adjectives can 

come off overwrought and “sales-y.” Instead, find the right nouns to 

paint a picture of the story you want to tell.

•	 Use the active voice when possible.

•	 Use contractions, in most cases, to avoid sounding too formal or stiff.

•	 Infuse copy with factual details to help establish a sense of place in a 

readers’ mind. But avoid a laundry list of attributes. Too many details 

strung together can become cumbersome and too much for the reader 

to take in.

•	 Avoid exclamation points. Copy should be compelling and a joy 

to read on its own without explicitly imploring the reader to feel 

excited. Thoughtful word choice should ensure this without relying 

on punctuation.

Brand voice • 21 
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who we are & who we aren't 
Just	as	people	have	a	unique	quality	to	their	voice,	so	do	brands.	

Capturing		voice	is	a	nuanced	endeavor.	When	done	well,	it	feels	

distinct	and	uniquely	ownable.

While	we	speak	to	three	distinct	primary	consumer	segments	

(Sophisticates,	Spontaneous	Explorers,	Sippers),	our	voice	doesn’t	

vary	much.	Our	subject	matter	may	change	per	audience,	but	our	

brand	voice	should	have	the	same	quality	from	communication	

to	communication.

Sonoma	County	is…

conversational, not overdone.

inclusive, not exclusive.

quiet luxury, not showy.

Friendly, not Folksy.

comfortaBle with itself, not trying too hard.
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specific word usages:

words we like:

• Connect, connection

• Independent

• Laid-back

• Organic

• Real

• Rustic

• Rugged (“Miles of rugged 

Pacific coastline…”)

• Simple

• Warm

• Welcoming

• Unique

• Artisanal

• Natural

• Conservation

• Protect

• Stewards/stewardship

• Sustainable  

 
words we don't:

• Classy

• Elegant, elegance

• Legendary (we are, but we 

don’t shout it)

• Perfect (generally, except 

in some usages, the idea of 

“perfection” isn’t something 

we strive for; we’re more 

organic, real)

• Sophisticated (we’re 

sophisticated too, but we 

don’t have to say it)



copy exaMples: consuMer 
Headlines	are	simple	wine	metaphors	that	speak	to	the	

scene	depicted	in	a	specific	image	and	the	overall	Sonoma	

County	experience.	Depending	on	usage,	in	print	for	instance,	

headlines	appear	as	a	simple	one-part	line.	Other	times,	as	in	

banner	ads,	headlines	are	paired	with	a	secondary	line	that	

finishes	the	thought.

approved print headlines:

CULTIVATED TO PERFECTION

BIG & BOLD

A NATURAL SWEETNESS

LIVELY YET REFINED

PERSONALITY FORWARD

A COOL, CRISP FINISH

Body copy 
Body	copy	is	kept	simple	and	direct	and	drives	viewers	to	

further	explore	the	brand	at	SonomaCounty.com	or	to	request	

materials,	depending	on	ad	placement.

approved print Body copy:

Sonoma	County	is	a	place	to	connect	with	the	land.		

And	with	each	other.

CULTIVATED
TO PERFECTION

Sonoma County is a place to connect with the land. But also with each other.  

800-576-6662 | SonomaCounty.Com 
®

Brand voice • 27 



approved diGital Banner headlines:

CAREFULLY CRAFTED / COMPLIMENTS A LIFE WELL-LIVED

A PERFECT BLEND / WORTH PRESERVING

A COOL, CRISP FINISH / INVITES ANOTHER SIP

A FULL FINISH / BEGINS WITH TIME AWAY

A NATURAL SWEETNESS / WITH A HINT OF SPARKLE

cta: Get a taste

A REFINED BLEND / WITH A LIVELY FINISH

A PRIVATE RESERVE / RIPE FOR EXPLORATION

FULL OF CHARACTER / BRIMMING WITH CHARM

BIG & BOLD / WONDER WORTH HONORING

cta: drink it in

Brand voice • 29 



copy exaMples: meetinGs & conventions 
For	meetings	and	conventions	advertising,	we	want	to	address	

the	specific	needs	of	meeting	planners.	Copy	should	assure	

them	we	have	abundant	accommodations	and	resources	to	help	

them	plan	their	event,	but	also	give	a	sense	of	the	experience	

they	can	expect	to	have.

approved headlines:

YOU'RE ALWAYS MORE THAN WELCOME

AN INSPIRED SETTING INVITES CONNECTION

A REFINED BLEND OF PERKS & AMENITIES

approved diGital Banner headlines:

AN INSPIRED SETTING / INVITES CONNECTION

CUSTOM MEETINGS / CULTIVATED TO PERFECTION

ctas: craft your event 
 plan a meetinG

Brand voice • 31 
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approved destination copy 
The	following	copy	selections	should	guide	you	when	writing	for	a	

specific	audience:	consumer,	international,	meetings,	and	business.

consuMer

Life	opens	up	in	Sonoma	County,	just	30	miles	north	of	

San	Francisco.	Acclaimed	food	and	wine,	relaxing	spas	and	stunning	

natural	beauty	combine	to	create	a	wine	country	experience	like	

no	other.	Taste	a	diverse	terroir	at	more	than	425	wineries,	hike	

among	towering	redwoods,	and	get	to	know	inviting	small	towns.	

Or,	just	sit	back	and	take	it	all	in.	

Because	here,	you’re	free	to	go	your	own	way.	And	we	wouldn’t	have	

it	any	other	way.	Get	a	free	visitor’s	guide	at	SonomaCounty.com	or	

call	800-576-6662	for	more	information.

consuMer international

Life	opens	up	in	Sonoma	County,	just	under	50	kilometers	(30	miles)	

north	of	San	Francisco.	Acclaimed	food	and	wine,	relaxing	spas,	

and	stunning	natural	beauty	combine	to	create	a	wine	country	

experience	like	no	other.	Taste	a	diverse	terroir	at	more	than	

425	wineries,	hike	among	towering	redwoods,	and	get	to	know	

inviting	small	towns.	Or,	just	sit	back	and	take	it	all	in.	

Because	here,	you’re	free	to	go	your	own	way.	And	we	wouldn’t	have	

it	any	other	way.	Get	a	free	visitor’s	guide	at	SonomaCounty.com	or	

call	+1	707-522-5800	for	more	information.
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meetinGs

Just	30	miles	north	of	San	Francisco,	Sonoma	County	offers	a	first-

class	meetings	destination	at	the	heart	of	Northern	California’s	

famed	wine	country.	Inspire	creativity	and	collaboration	at	

spectacular	meeting	venues	with	towering	redwoods	and	rugged	

Pacific	coastline	as	a	backdrop.	And	when	the	meeting	adjourns,	

acclaimed	food	and	wine,	relaxing	spas,	and	championship	golf	

courses	keep	teams	energized	and	entertained.	Get	here	easily	

with	daily	direct	air	service	to	Sonoma	County	–	Charles	M.	Schulz	

Airport	(STS)	from	Los	Angeles,	San	Diego,	Orange	County,	Seattle	

and	Portland	on	Alaska/Horizon	Air;	or	with	other	direct	flight	

options	on	American	Airlines,	United	Airlines,	and	SunCountry	

Airlines.	San	Francisco,	Oakland,	and	Sacramento	international	

airports	are	also	nearby.	

Business

Sonoma	County	Tourism	(SCT)	is	the	destination	marketing	

organization	for	Sonoma	County,	California.	SCT	markets	Sonoma	

County	as	a	leisure,	business,	and	group	travel	destination	where	

life	opens	up	at	the	heart	of	Northern	California	wine	country.	

SCT	offices	are	located	at	400	Aviation	Boulevard,	Suite	500,	

Santa	Rosa,	California,	95403.	For	more	information,	call		

707-522-5800	or	800-576-6662	or	visit	SonomaCounty.com.



Bourton Hand Base

Harlan Regular

Bourton Hand Base

1.75" minimum width

creative Guidelines  
The	Sonoma	County	brand	comes	to	life	using	a	distinct	color	palette,	imagery,	

and	typography.	Follow	these	guidelines	when	creating	digital	and	printed	pieces	

on	behalf	of	Sonoma	County.

loGo usage • 37 
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Life Opens Up is a registered trademark. The ® should appear within the logo lockup as 
shown to indicate it’s a phrase owned by and associated only with the Sonoma County 
brand. It is not necessary to add the ® to the phrase Life Opens Up in body copy.

reGistered tradeMark



priMary

Only use Redwood Brown for  
photographs with a light palette

Only use Coastal Cream for  
photographs with a dark palette

color palette • 39 

Used on photographs  
with a dark palette.  
Can be used as a font 
color on backgrounds 
with approved 
color combination.

PMS 9224 C

CMYK 4, 7, 12, 0

RGB 242, 236, 219

HEX #F1E7DB

ü   Logo Color
Used on photographs  
with a light palette.  
Can be used as a font 
color on backgrounds 
with approved 
color combination.

PMS 4695 C

CMYK 42, 73, 76, 51

RGB 93, 52, 40

HEX #5C3428

ü   Logo Color
Used as an accent in 
tandem with logo 
primary colors. Not to be 
used as a font color.

PMS 3975 C

CMYK 29, 27, 100, 2

RGB 186, 167, 48

HEX #BAA730

û   Logo Color

®®
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PMS 5815 C

CMYK 56, 52, 95, 42

RGB 86, 79, 36

HEX #554E24

PMS 110 C

CMYK 16, 31, 100, 0

RGB 218, 173, 40

HEX #D9AC28

PMS 491 C

CMYK 32, 86, 72, 33

RGB 130, 51, 54

HEX #823235

PMS 5435 C

CMYK 35, 18, 14, 0

RGB 166, 187, 202

HEX #A6BBC9

PMS 3165 C

CMYK 100, 52, 52, 53

RGB 0, 79, 89

HEX #004F59

PMS 7529 C

CMYK 29, 29, 38, 1

RGB 183, 169, 153

HEX #B6A998

Use only in conjunction with suggested primary category

se
co

nd
ar
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For	those	who	go	their	own	way,	Sonoma	County	is	a	

progressive	community	of	artisans	who	create	meaningful	

and	down-to-earth	experiences	that	connect	people	and	

encourage	them	to	uncover	more.

For those who go their own way, Sonoma County is a 

progressive community of artisans who create meaningful 

and down-to-earth experiences that connect people and 

encourage them to uncover more.

sonoma county

Join us. There’s always a place at our table.

SONOMA COUNTY

LIFE OPENS UP

LIFE OPENS UP

Bourton Hand
Base

Candara
Italic

Lato
Regular

TheSerif 
B5 Plain

Andada 
Regular

Julius Sans One 
Regular, All Caps

Julius Sans One 
Regular, All Caps

print

weB
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Bourton Hand Base is used in subhead in conjunction with  

Julius Sans One as well as the URL for the “Life Opens Up” 

lockup. Lines should be all caps and tracked by +80. 

Candara is used when a callout is needed, or when text 

needs to differentiate from the body copy. Lines should have 

breathable leading.

sonoma county

Join us. There’s always a place at our table.

Bourton Hand
Base

Candara
Italic

For	those	who	go	their	own	way,	Sonoma	County	is	a	

progressive	community	of	artisans	who	create	meaningful	

and	down-to-earth	experiences	that	connect	people	and	

encourage	them	to	uncover	more.

TheSerif is used for body copy in non-advertising materials.  

Lines should have breathable leading.

TheSerif 
B5 Plain

46 • typoGraphy - print

Harlan is used only in advertising headlines with cap 

flourishes. Do not replace Harlan with Julius Sans 

One. Swashes may be applied, but sparingly. All lines 

in the headline should be close in weight and may 

be altered by adding a stroke if they are not.

Harlan Regular,  
All Caps

A COOL,

CRISP
FINISH

Julius Sans One is used in headlines that are locked 

up with body copy in non-advertising materials. 

Do not replace Julius Sans One with Harlan. 

Lines should be all caps.

LIFE OPENS UP Julius Sans One 
Regular, All Caps



A COOL,

CRISP
FINISH

Sonoma County is a place to connect with the land. But also with each other.  

800-576-6662 | SonomaCounty.Com 
®

A COOL,

CRISP
FINISH

Harlan Regular All Caps

Must be placed in the opposite 
corner of the logo and touching 
the live bounding box.

Images should be open, 
light, and approachable.

Images may be darkened or 
adjusted for readability.

Must be placed in the opposite 
corner of the headline and 
touching the live bounding box.

Logo is approximately sized 2–3% 
in comparison to the overall ad.

URL is placed approximately 
27% down in comparison to the 
overall logo size or attached to 
ad copy.

ad treatMent • 49 
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extensions - eMail template • 51 50 • extensions - Banner ad

300x600

728x90

Lato

Julius Sans One

Hero images should be open, 
light, and approachable.

Images may be darkened or 
adjusted for readability. 

Lato

Lato

Andada

Julius Sans One

Lato

Brand banners 
follow the same style 
and formula as the 
print ads, making 
adjustments as 
needed for the size 
of the media. 

Logos are now 
centered in 
the frames. 

On the 728X90 
banners, headline is 
no longer stylized, 
but is still set in 
Harlan Regular.

CTAs are set in  
TheSerif B5 Plain.



Brand partners 
Sonoma	County	partners	are	a	collective	of	like-minded	yet	independent	

tastemakers	who	are	driven	by	passion.	Your	hospitable	nature	is	what	keeps	

travelers	coming	back	to	Sonoma	County	again	and	again.

Using	the	“Life	Opens	Up”	mark	on	your	materials	signifies	that	you’re	a	key		

part	of	Sonoma	County	and	what	makes	the	destination	unique	and	attractive	

to	leisure	and	business	travelers.	In	other	words,	you	create	the	right	conditions	

for	Sonoma	County	to	“open	up”	for	them.

Please	follow	these	guidelines	when	using	the	“Life	Opens	Up”	mark	on		

your	materials.

Partnering brand mark

Logo set in Redwood Brown, Coastal Cream,  
black or white

Minimum distance to brand logo equal to height  
of Sonoma County logo

As part of  a sponsorship or grouping of logos

loGo usage - with Brand partners • 53 
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Examples of the 
Sonoma County 
logo in use  
with partner 
brand marks.

®

®
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