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Executive Summary 

 Hospitality-facing businesses do more in Sonoma County than just provide hotel space, 

restaurant meals, winery tasting experiences, and ocean views. Because these businesses give 

back to the community — by donating time, in-kind gifts and cash — organizations and people 

are helped every day. Such philanthropy expands the very important social and economic 

footprint of this industry in Sonoma County. Sonoma County Tourism (SCT) commissioned this 

study of the economic impacts from such giving.  

 Data were gathered from these businesses by a survey in summer 2017. More than 

2,600 businesses were asked questions about how they gave, why they gave, and how much 

was provided. The types of businesses that provided the 482 responses, for an 18.9 percent 

response rate, varied from restaurants to hotels to retailers to event producers, to beer and 

wine tasting facilities. The breadth and depth of hospitality-facing businesses giving to local 

charities suggests that the respondents show a broad range. Organizations range from 

children’s groups to the United Way, from single events to weekly volunteerism.   

Cash giving ranges from less than $100 per year to more than $3 million from Sonoma 

County tourism businesses. In-kind giving has less monetary value than cash provided, and 

almost 90 percent of these businesses that said they provide both in-kind contributions and 

also provide cash donations. Cash donations totaled $8.85 million per year and in-kind was 

valued at $6.69 million per year.  

 Volunteerism also has a cash value to non-profit organizations. By asking for volunteers, 

there are fewer workers to hire and jobs that still get done. Volunteers are like savings for non-

profit organizations. Time provided by hospitality-facing employees as a result of their 

employers providing paid time to volunteer was more than 113,000 hours in 2016 based on 

respondents. Using a $20 per hour replacement rate for these workers, the non-profits were 

estimated to save $2.27 million per year. This is additional giving by these employers. 

The survey results, given 2,640 employers identified by SCT suggests:  

 Over $45 million annually is given by these businesses in cash, in-kind, or volunteer time 

contributions;  

 The economic impact of that giving is even broader:  

o These $45 million create another $19 million in other business revenue based on 

non-profit employment and organization spending in the local economy;  

o The spending by non-profits of this funding or savings sustains approximately 12 

percent of non-profit employment in Sonoma County; and  

o Local and state governments receive over $4.7 million from this philanthropy.  

SCT data show that nine out of 10 hospitality-facing businesses give back to the community. 

Based on an average size of non-profit organization in Sonoma County of $1.455 million in 

revenues, this industry’s annual giving supports the equivalent of 31 non-profit organizations. 
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Hospitality Business Philanthropy Report 
2017 Edition 

 
This report uses survey data on how hospitality-facing businesses in Sonoma County are part of 
the county’s philanthropy network and create economic impacts from those contributions. This 
survey of Sonoma County’s hospitality-facing businesses asked about the dollars spent, in-kind 
contributions, and identified volunteerism from these employers. This recent survey from 
Sonoma County Tourism (SCT) asked the following questions. 
 

1. Does your hospitality business engage in charitable activities? 
2. Expand on the types of community organizations and/or charity events to which your 

business contributes time or money. 
3. Please provide a dollar estimate of your annual average charitable giving. 
4. Please provide a dollar estimate of your annual average in-kind donations, including 

price reductions for your products. 
5. Please estimate the number of hours your business and employees spend volunteering 

on an annual basis. 
6. Please list any specific, local community organizations your business supported in the 

past year. 
7. Please tell us if there is a specific event or non-profit organization to which you became 

a major sponsor and why that choice was made. 
 
The answers to these questions allows us to: 

 
1. Generate an economic impact report to show how widespread the donations, in-

kind and volunteer contributions are affecting Sonoma County’s economy; 
2. Provide qualitative stories about the hospitality-facing businesses in Sonoma County 

and their giving back to our local communities; and 
3. Report the survey data to highlight how hospitality-facing businesses give back. 

 

This study provides an overview of the data, and then looks at overall giving of these 
businesses in Sonoma County. An economic impact analysis shows how giving by the hospitality 
businesses is converted into business revenues, jobs, wages, and tax revenues for Sonoma 
County’s economy.  In-kind giving is an option that reduces expenses for a non-profit 
organization or enhances what they can offer during events such as auctions. The mix of giving 
resources and employee time provides more than $45 million to local non-profit organizations.  
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Data Overview 
 
 There were 482 survey responses from 2,649 original requests from SCT’s database on 
hospitality-facing businesses (implies a response rate of 18.3 percent). From here, we 
concentrate on the responding businesses and their characteristics and come back to the 
original population when extrapolating results countywide. Figure 1 shows the type of 
businesses that the respondents self-identified as what industry they represent. Notice the 
breadth of these industries that interact with visitors to Sonoma County. 
 

Figure 1: Industry Responses to SCT Survey, % of Respondents 
 

 
 

 The population asked to respond to this survey roughly matches Figure 1’s mix. Over 62 
percent of respondents were restaurants, wineries, and hotels. Retail was also a large 
percentage; retailers serve both local residents and visitors as do restaurants. There is a mix of 
in-kind and cash contributions, as well as employees acting as a potential volunteer pool. Figure 
2 shows those that provide contributions versus those that do not contribute. 
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Figure 2: Participation in Philanthropy 
Figure 2 suggests that just over 90 percent of 
hospitality-facing businesses have some 
philanthropic engagement. By using the 
median contribution level and the number of 
businesses asked to provide data, the overall 
economic impact analysis below uses these 
data to extrapolate countywide levels of 
assistance these businesses provide to 
Sonoma County. The specific types of 
contributions some businesses made are 
included in the Appendix. Figure 2 has 
important implications for our broader 
results later.  
 
 

 
 

Charitable Giving: Dollars 
 
 Many of the respondents said they give cash as part of what they provide. Non-profit 
organizations generally want contributions of any kind that makes sense per their mission, but 
cash is, by definition, the most fungible contribution. Figure 3 shows the basic distribution of 
how hospitality-facing businesses reported their annual cash giving.  Only two percent gave 
more than $100,000 per year. One-third of the respondents gave between $1,000 and $5,000 
annually, the largest category; 71.5 percent gave $10,000 or less per year, which implies that 
29.5 percent gave at least $10,000 in cash. The total response from 203 businesses that 
provided specific cash values was $8.8 million annually. 
 

Figure 3: Distribution of Respondent Annual Giving: Cash, 203 responses 
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Figure 4: Sponsoring Events as the Lead,  
Hospitality Businesses 

Figure 4 shows the mix of these 
businesses that sponsored an event as 
the lead; 225 of the 482 respondents 
gave an indication on this question. 
The hospitality industry provides in-
kind gifts for non-profit organizations 
in a variety of forms. In-kind giving 
may have a monetary value, and can 
be as good as cash (especially in the 
case of auction items, gift certificates, 
or both), or fill specific, recurring 
expenses (providing goods and 
services directly, such as hosting an 
annual non-profit event at a winery or 
restaurant without charging the non-

profit organization). In some instances, businesses give a mix of in-kind or cash contributions to 
be a lead sponsor for events.  

 

Charitable Giving: In-Kind 
 

 In-kind giving is similar in distribution but not the same as cash contributions, as seen in 
Figure 5. Notice that the distribution is more heavily weighted to lower dollar values. 
Approximately 175 respondents gave both cash and in-kind. Figure 5 shows just the in-kind 
giving. 
 

Figure 5: In-Kind Giving, Hospitality Businesses, n = 182 
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Charitable Giving: Volunteerism 
  
Volunteerism is the final, direct way the survey asked how hospitality-facing businesses give to 
non-profit organizations. Taking time away from work or family is a sacrifice by both employer 
and employee. The number of hours identified in Figure 6 represents time the employer allows 
employees to use paid time to volunteer in the community. As a result, the employer is 
basically providing another type of in-kind contribution through volunteerism. 
 

Figure 6: Employee Volunteer Hours, Annual based on Respondents, 155 responses 

 
 

 Because time is constrained, by definition, with only 24 hours in one day, we expect the 
distribution to be heavily weighted toward a smaller number of hours. However, 3.2 percent of 
these businesses allow 5,000 or more volunteer hours annually, the equivalent of at least 13.7 
worker hours per calendar day. 
 
Figure 7: Distribution of Philanthropic Activities 

Figure 7 shows the 
distribution of cash, in-kind 
contributions versus 
volunteerism (where 
volunteer activities were seen 
is three basic forms: classic 
volunteerism like employees 
acting as volunteers at their 
children’s school; serving on 
board of non-profits; and 
holding or hosting events or 
employees acting as mentors 
for interns).  
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Summary 
 
 Figure 8 shows the most likely use of philanthropy as identified by these respondents. 
There is a diversity in the types of non-profit organizations affected by hospitality-facing firms 
and the amount of funding, in-kind contributions, and volunteer time. In summary, the 
businesses that responded to this survey stated they spent $8.8 million annually, provided $6.7 
million on in-kind contributions, and supported 113,400 volunteer hours (which at $20 per hour 
on average is $2.2 million of “payments” by employers). 
 These data are the basis for the economic impact analysis below. That analysis shows 
the estimated non-profit revenue and employment effects of this industry on the Sonoma 
County economy. 
 

Figure 8: Types of Charities and Non-Profits Supported by Hospitality-Facing Industries 
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Economic Impacts of Hospitality-Facing Businesses Philanthropy 
 
 There are broader effects of these businesses than volunteerism and giving money or in-
kind donations. By providing for non-profit organization events, everyday work by non-profit 
employees, and acting as volunteers, these businesses provide indirect and direct benefits to 
the Sonoma County economy.    
 Economic impacts come in three “flavors” starting with the same way ripples come from 
throwing a rock into a still pond; the rock illustrates the hospitality-facing businesses’ spending 
and volunteerism, which ripples out as additional economic impacts from those choices. Direct 
effects come from giving by hospitality-facing organizations. This direct giving generates more 
employees, volunteers, services provided and expenses for non-profit organizations. The 
nonprofit organizations’ expenditures (including their wages and salaries) trigger indirect 
effects. Those indirect effects come from non-profit organizations paying their employees and 
vendors, which then become broader spending on hundreds of other business. For example, a 
non-profit may purchase furniture and beds for a shelter. This spending supports a furniture 
store and its employees, and their spending creates induced effects on the broader economy. 
The furniture store’s employees spend their wages on groceries, medical visits, restaurant 
meals, and various other industries that have nothing to do with the original non-profit. The 
employees affected by the direct and indirect effects spend across all industries as Figure 9 
shows. 
 

 
Figure 9: Economic Impacts 
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Economic Impact Estimates 
 
 This study’s estimates use 2,639 businesses asked to answer the recent survey as the 
original population of hospitality-facing businesses. Assuming the 482 responses are a 
representative sample of this population, we extrapolate total, annual effects on Sonoma 
County.  The following assumptions help to drive these results: 
 

 There are 2,639 hospitality-facing businesses in Sonoma County; 
o 482 responded to the survey by SCT; 

 There are approximately $8,853,000 in contributions in cash, with a median 
contribution of $3,375 annually; 

 There are approximately $6,669,000 identified as in-kind contributions, with a median 
contribution of $5,000 annually; 

 There are $2,268,000 of value from volunteer hours, assuming a $20 per-hour average 
wage and approximately 113,480 hours. 

 From these assumptions, using the businesses originally asked to respond to the SCT 
survey, we estimate direct economic impacts as $45,989,700 annually: 

o Not using the average helps not overestimate based on skewing the data upward 
for the major businesses that give. 

 
The direct giving estimate of $45,989,000 becomes more than itself in the Sonoma 

County economy. These effects do not count any of the employment, revenue, and tax benefits 
of hospitality businesses on Sonoma County’s communities. Figure 10 shows the jobs that are 
supported due to the revenue hospitality businesses provide non-profits in Sonoma County 
annually. Notice many of the industries listed are connected to employee spending (personal 
services, banking, retail, health care), but also business services used by non-profits, as these 
organizations convert revenue provided or saved by using volunteers, into necessary services to 
run the organization (accounting, employment services, use of charitable trusts, and brokers to 
manage endowments and foundations, etc.). In addition, 257 jobs are supported annually at 
non-profits from hospitality giving alone. In 2016, there were approximately 2,180 jobs in 
Sonoma County for non-profits, which suggests hospitality businesses supports approximately 
11.8 percent of those jobs.  
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Figure 10: Jobs Supported by Hospitality Philanthropy, Annual 
Industry Direct Indirect Induced Total 

Nonprofit organizations 257.6 0.0 0.4 258.0 

Investment Banking 0.0 10.5 1.4 11.9 

Educational services 0.0 9.9 1.2 11.1 

Real estate 0.0 4.3 4.6 9.0 

Full-service restaurants 0.0 3.2 4.7 7.9 

Check cashing and pawn brokerage 0.0 4.3 0.5 4.8 

Limited-service restaurants 0.0 0.6 3.4 4.1 

Employment services 0.0 3.0 1.0 4.0 

Management consulting services 0.0 3.0 0.2 3.3 

Individual and family services 0.0 0.0 3.1 3.1 

Services to buildings 0.0 1.5 1.5 3.1 

Accounting and payroll services 0.0 2.2 0.7 3.0 

Wholesale trade 0.0 0.6 2.3 2.9 

Miscellaneous food and drinking places 0.0 0.4 2.2 2.7 

Grocery stores 0.0 0.0 2.4 2.4 

Hospitals 0.0 0.0 2.4 2.4 

Nursing and community care facilities 0.0 0.0 2.2 2.2 

All Others 0.0 25.1 42.1 67.3 

Totals 257.6 69.2 77.1 403.9 

 
 Beyond the jobs supported are annual business revenues where the employees shown 
in Figure 10 spend their wages and salaries in the broader economy. The businesses supported 
by the workers above include similar businesses, but generate more retail and personal services 
breadth (cell phone carriers, more restaurants, e.g.). For each dollar provided or saved (through 
volunteer workers), hospitality-facing business philanthropy creates $1.39 in overall economic 
activity, shown in Figure 11.   

 
Figure 11: Business Revenues Supported Annually, Hospitality Philanthropy 

Industry Direct Indirect Induced Total 

Non-profit organizations  $45,989,500  $600  $71,600  $46,061,700  

Real estate   $761,100  $816,300  $1,577,400  

Rental income for property owners    $1,556,200  $1,556,200  

Investment banking  $1,302,500  $173,900  $1,476,400  

Wholesale trade   $150,600  $583,700  $734,300  

Check Cashing and Pawn Brokers  $593,300  $70,900  $664,200  

Banks and Credit Unions  $273,600  $242,600  $516,200  

Hospitals    $478,400  $478,400  

Other educational services   $375,300  $46,100  $421,400  

Full-service restaurants   $160,600  $233,800  $394,400  

Limited-service restaurants   $63,100  $326,000  $389,100  

Management consulting services   $306,100  $29,400  $335,500  

Cell phone carriers  $170,900  $162,500  $333,400  

Local government enterprises   $82,100  $237,600  $319,700  

Medical offices    $295,100  $295,100  

Insurance agencies   $200,000  $86,700  $286,700  

Employment services   $207,500  $70,400  $277,900  

Accounting and payroll services   $176,400  $61,500  $237,900  

All Others   $3,030,600  $4,801,900  $7,832,500  

Total $45,989,500  $7,854,300  $10,344,600  $64,188,400  
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 Part of that economic activity is the wages paid to workers. Wages for workers at non-
profit organizations feed families, support sports teams and schools for kids, and help pay 
mortgages. Figure 12 shows similar businesses to the revenues derived from hospitality-facing 
business giving. 
 

Figure 12: Wage Incomes Supported Annually, Hospitality Philanthropy 
Industry Direct Indirect Induced Total 
Non-profit Organizations $13,408,700  $200  $20,900  $13,429,800  

Check cashing and pawn brokers  $299,500  $35,800  $335,300  

Real estate   $144,300  $144,300  

Hospitals   $264,000  $264,000  

Other educational services  $214,800  $26,400  $241,200  

Wholesale trade  $48,900  $189,500  $238,400  

Full-service restaurants  $83,900  $122,100  $206,000  

Investment banking: trusts   $23,400  $23,400  

Medical Offices    $197,600  $197,600  

Management consulting services  $144,800  $13,900  $158,700  

Employment services  $112,100  $38,100  $150,200  

Banks and credit unions  $74,300  $65,900  $140,200  

Accounting and payroll services  $102,400  $35,700  $138,100  

Securities brokerage  $108,700  $25,200  $133,900  

Environmental consulting services   $9,400  $9,400  

Limited-service restaurants  $15,900  $82,000  $97,900  

Insurance agencies  $67,900  $29,500  $97,400  

All Others  $1,081,800  $2,114,100  $3,195,900  

Total $13,408,700 $2,765,800  $3,437,700  $19,612,500  

 
 Hospitality-facing businesses also give back to local and state governments. Tax revenue 
comes from the transactions shown above in many forms: sales taxes, property taxes, 
employment, and income taxes to the state, permit fees, DMV fees, and many others. There 
are federal income taxes paid also, though Figure 13 shows just the state and local estimates.  
This data shows that sales taxes and property taxes are large parts of how governments also get 
something out of this giving, as the philanthropy becomes revenues, which becomes wages and 
spending on houses, rental properties, and taxable items such as clothing and cars. 

 
Figure 13: Tax Receipts, Annual (Estimated from Survey Data) 

Tax Category Amount 

Employment Taxes $96,300 

Sales taxes $1,427,500 

Property taxes $1,233,100 

Personal Income $1,458,600 

Other Taxes and Fees $543,900 

Total State and Local taxes $4,759,400 
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Summary 
  
 This study estimates Sonoma County’s hospitality businesses provide more than $45 
million annually to various charities and other non-profit organizations locally. This $45 million 
estimate is a mix of cash donations (49.7 percent), in-kind contributions (37.9 percent), and the 
remaining (12.4 percent) is volunteerism. Thinking of a cash value for both actual cash and in-
kind contributions, and seeing the volunteer work as paid for by employers, the $45 million 
becomes over $64 million in economic impacts. There is also over $4.7 million in tax revenues 
for the state and local governments. 
 As non-profit organizations receive this funding and the volunteer hours, organizations 
spend on their mission, supplies, wages, and other “business” expenses that begin to ripple into 
the greater Sonoma County economy. There is a broad array of organizations helped by this 
funding from hospitality-facing businesses. These organizations range from community events 
to sports teams to children’s charities to food banks to religious organizations to schools. The 
hospitality business in Sonoma County, through its giving, generates incomes for other 
businesses along the non-profit supply chain. At 2016 levels of non-profit sources of funds, 
hospitality-facing businesses fund the equivalent of 31 non-profit organizations. 
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Appendix 
 

The Appendix provides some of the raw responses to specific survey questions. 
 

Please expand on the types of community organizations and/or charity events to which your organization contributes time or money 
Chamber of Commerce 
Agricultural and Food Concerns 
Anova school for young people on the autism spectrum  
Basically anyone that asks that is a reasonable cause.  
Cancer Patient Support 
Children with Special needs - Child Abuse 
Church 
Community Charities and Churches 
Contribute to assistance of needy residents of Bodega Bay 
Cultural preservation for Tibetans 
Disabled adults in the work community, Autism community support  
Donate clinics and tours for various approved causes 
Donate wine tour to Willowside school for their silent raffle, Donate transportation with my Van to Laguna De Santa Rosa Foundation. 
Donations to local fund-raising events 
Elderly 
Elks Lodge fundraisers 
Emergency Service Workers (Police, Fire, EMS, etc.)  
Events that help improve participation in local politics.  
FFA, 4-H and local fundraising for various needs. We try to stick with agriculture as we can't afford to give much 
Fighting Hunger and Food Resources, Supporting Farmers 
Fire fighters and foundations 
Hospices and community health care 
Human Rights Campaign 
LGBTQ program product donations 
Local Fire Department and local Schools. 
Local schools 
Local Volunteer Fire Department 
Local, sustainable agriculture 
Luke's disease meetings; Becoming Independent  
Make a Wish foundation 
Meals on Wheels 
Physically, sexually, and emotionally abused children as well as children in foster care 
Preventing violence against women 
School fundraisers since most schools are under-supported. 
State Parks 
Volunteer citizen scientist programs 
Water safety patrols, Healdsburg Water Carnival  
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Can you share with us a special program or project that you have volunteered your time or resources that you see as a signature 
statement? Please feel free to elaborate. 
Redwood Empire Food Bank  
Big Gay Weekend, Sonoma auction 
4C’s of Sonoma County. It is a pet project for the owner's daughter. All funds from our Fall Harvest party are donated to the 4C's. 
Sonoma County families fighting breast cancer.  
Sonoma County Wildlife Rescue  
Sonoma County Conservation Action (an environmental organization)  
Volunteer work for political candidates who have pro-environment policies 
Benefit for Victims of Nepal Earthquake - food and entertainment 
Gift cards for many, many silent auctions 
Board for the Wine Road, Board for RRVW, Redwood Empire Food Bank 
Board member for the Healthcare Foundation of Northern Sonoma County 
Bodega Bay Cert & Disaster Preparedness 
Waves of Compassion Foundation - Bodega Bay Food Pantry 
Litter pick-up  
Bodega Bay Area Fire Protection District 
Breast Cancer Awareness to provide breast cancer screening for all; ALS Foundation; OSU Foundation  
 
Can you share with us a special program or project that you have volunteered your time or resources that you see as a signature 
statement? Please feel free to elaborate. 
Cause for Paws, Habitat for Humanity, Boys & Girls Club, Transcendence Theater at Jack London State Park, Numerous Community Festivals 
Ceres Project for Children  
Cert, Fire, school, Disaster Preparedness, Food Pantry 
Chamber of Commerce  
Education Foundation 
Community Foundation  
Charitable events, giving back to the community for good causes 
Chefs of Tomorrow chef working with high school students to raise money for the culinary high school programs in Sonoma County 
Children of Vineyard Workers Scholarship Fundraiser & Gala 
Community events  
Cotati Kids Day Free Pancake Breakfast 
Cultural resource restoration and programming for Pond Farm Pottery - on the National Register of Historic Places. 
Dallas Children's Hospital Charity Auctions 
Face to Face organization  
Feast it Forward 
Fire Foundation. 
Fisherman’s' Festival Boat Parade Sponsor with Other businesses. 
Food contributions and monetary support for Bodega Bay fishermen during hard times due to cancellation of fishing seasons 
Food For Thought 
Fundraiser for Sutter 
Local chamber events 
Gualala Arts Festival 
Hanna Boys Center Ag Program  Habitat for Humanity 
Have given to the Sonoma County Boy Scouts 
Volunteered for the Heirloom Tomato Festival 
Given to the Healdsburg Jazz Festival 
Given to the Healdsburg Museum 
Healthcare Foundation of Northern Sonoma County 
Helping individuals or individual families with homelessness, literacy, college applications, or crises. 
Hemophilia Annual Fundraiser. 12 year organizing support. Helped raise over $1,000,000 during this period. 
Homeless meals 
Host an annual high school art exhibit 
Host local singer/songwriter concerts free to public in support of local artists. 
Human Race 
Inspired Forward http://www.pressdemocrat.com/lifestyle/6807178-181/sonoma-countys-landpaths-ignites-teen?artslide=0 
Kids Gran Fondo. we donated the free use of our space, food, and service 
KQED NPR and PBS donation drives where we give chocolate and tours if our factory to contributors who donate dollars to station. 
Literature & Art Crawl / Sebastopol 2017 - first ever 
Local PBS TV auction 
Local schools and benefits in Sebastopol  
MALT 
Mentor Me (Sonoma) 
Monte Rio water parade and variety show in July 
Naming sponsor for the Humane Society of Tahoe Truckee. Sponsor for Compassion without Boarders, Paws for Love, Humane Society of 
Sonoma County, Green Dog Rescue group ... etc. 
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Numerous. One in particular is Canine Companions for Independence. 
On several occasions we have held fund raisers that have raised over $10,000 for West County Health Centers 
Only winery sponsor for SF and LA 'Taste of the Nation' events benefiting No Kid Hungry 
 
Open-Ended Response 
Our after-school plant-a-plant Treasured Time Pick-Up Activity program 
Our Beanie Brigade has donated over 2,800 hand knitted wool helmet liners to our troops overseas in conjunction with HealdsburgSOS.org. 
Hats were knitted by our customers and ourselves. Yarn sold to these customers at reduced prices.  
our local community events 
Our main charity is the Sonoma 4Cs that operates 12 pre-schools for 700 kids from low income families.  
Participated in Food for Thought Garden Tour in 2016 
Paws of Love 
Petaluma Education Foundation 
Pinot on the River, benefiting the Boys & Girls clubs 
Preserve Rural Sonoma County. Open Space District. Protecting the natural lands/woodlands, forests in the county. 
Project leader for beekeeping for Liberty 4-H and 
Speaker at many schools and clubs to promote knowledge of honey bees 
Redwood Activist Academy works with What’s Up Farms and teaches kids about farming and growing crops, along with bring Chefs (our chef 
at persimmon) in to speak with kids about cooking the crops they harvest.  
Redwood Empire Food Bank 
Make A Wish 
Reef Check, Sebastopol Charter schools, Friends of the river, various youth programs, local and global, Vineman, Ironman, various local 
tourist events 
Refresh of the website for the Russian River Chamber of Commerce. www.russianriver.com 
Relish does free cooking demonstrations each month at the Healdsburg Farmers' Market with a goal of inspiring people to support the 
market vendors through education. We also organize the cooking demonstrations at the Gravenstein Apple Fair and the Artisan Cheese 
Festival to support Farm Trails and California Artisan Cheese Guild.  
Russian River Beer Revival 
Russian River Wild Steelhead Society 
Scholarship program for local high school seniors planning to study agriculture, viticulture, horticulture, culinary arts or nutrition in college 
School Garden Network 
Sonoma School Garden program 
Sonoma Valley Mentoring Alliance 
Sonoma Wine Country Weekend- hours, money and in kind 
Sponsored the Point Arena Triathlon team. 
Stewards of the coast and redwoods 
Strike out Hunger 
Kids Bowl Free 
Teen Services Sonoma events 
The B-Rad Foundation exists to support youth and their communities by fostering individual empowerment through environmental 
stewardship, health, and adventure programs. We believe in the next generation's responsibility to embody these principles and are 
resolved to make a positive and lasting impact within our communities and our planet.  
The Healthcare Foundation 
The Living Room 
Petaluma Arts Center. 
Sonoma County Task Force for the Homeless 
Rivertown Revival 
This was a couple of years ago, but we put a lot of time and money into the "Save the Rio Theater" campaign in Monte Rio.  
Tour and Tasting with Winemaker 
Tourism Cares - several team members volunteered all over Sonoma County working on several projects. 
Variety of projects through Day of Caring. 
We donate regularly to COTS (the Committee on the Shelterless) in Petaluma. 
We just donated our space to do a fundraiser for the ACLU.  
We work with Russian Riverkeeper, SCCA, Land paths on fundraising river trips. 
We've coordinated spent grain to go to Oaks of Hebron Farm for feed. The farm supports jobs/ day programs for people with developmental 
disabilities. We've hosted "Dine and Donate" events for them as well.  
Windsor High School Internship Program - Vineyard Academy,  
Wishes by Wyndham. Company Philanthropy organization that provides associates opportunities to volunteer on the clock. 
Women, Wine & Cheese - YWCA 
Fairmont Scholarship - SVHS 
Mentoring Alliance 
Worth our Weight Pizza in Paradise, Gala Dinner, and working on new garden for apprentices to learn more.  
Voigt Family Sculpture Foundation outdoor gallery in Marijke’s Grove 

 


