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DOWN TO EARTH. 
RISING ABOVE. • CONnecTiNg

• FierCelY IndepeNdenT 
• progreSSIve

• real
• UnpretenTiouS
• geNerOUS

Brand valueS

Sonoma County not only inspires you to uncover new experiences – it will inspire you to 

uncover something new within yourself. A fresh sense of adventure. A renewed connection to 

nature. And maybe even a rejuvenated approach to living life, which in turn, will inspire others 

to come and seek out the same.

dOwn-TO-earth
Come as you are. And leave a little fuller than when you arrived.

alwayS a place at our TaBle
We welcome new people, ideas and each other with open arms and open minds.

gO yOUr owN way
When you stay true to yourself, it’s easy to be perfectly happy just being happy.

we have plenTY TO Share
We are eager to show and tell – but even more so to share in person.

Brand experienCe

We’re the country in wine country. We put the art in artisan.

Because some things aren’t built, they’re grown.

Good things take time. And we have a way of growing on you.

Here you’ll get more than a little taste. 

You’re free to go your own way. And drink it all in.

We’ve never cared to be anything but ourselves. 

Just real people, working real hard, for the things we love.

We grow it. We eat it. We drink it.

And we have plenty to share.

Join us. There’s always a place at our table.

Brand vOIce

CaSual
We are humble and always willing to lend an ear – or a hand.

CONfIdenT
We are passionate about what we do, and it shows in how we speak.

approaChable
We are real people. And good people. So it only makes sense to act like it. 

paSSIONaTe
Everything we do, we do with purpose and a thirst for life that comes naturally.

gratefUl
The land has given us so much. The least we can do is share it with the world.



Sommeliers let wine “breathe” or “open up” to better taste 

the flavor. This is a perfect metaphor for what Sonoma does:  

It calls us to “open up” and experience the subtleties of life  

that people often take for granted.

LOGOTYPEBRAND CAMPAIGN

Bourton Hand Base

Harlan Regular

Bourton Hand Base

Only use Redwood Brown for 
photographs with a light palette

Only use Coastal Cream for photographs 
with a dark palette

SONOmaCOUnTY.COm



Used on photographs with a 

light palette. Can be used as a font 

color on backgrounds with 

approved color combination.

PMS 4695 C

CMYK 42, 73, 76, 51

RGB 93, 52, 40

HEX #5c3428

Used on photographs with a 

dark palette. Can be used as a font 

color on backgrounds with 

approved color combination.

PMS 9224 C

CMYK 4, 7, 12, 0

RGB 242, 236, 219

HEX #f1e7db

Used as an accent in tandem with logo 

primary colors. Not to be used as a 

font color.

PMS 3975 C

CMYK 29, 27, 100, 2

RGB 186, 167, 48

HEX #baa730

PMS 5815 C

CMYK 56, 52, 95, 42

RGB 86, 79, 36

HEX #554e24

PMS 110 C

CMYK 16, 31, 100, 0

RGB 218, 173, 40

HEX #d9ac28

PMS 491 C

CMYK 32, 86, 72, 33

RGB 130, 51, 54

HEX #823235

PMS 5435 C

CMYK 35, 18, 14, 0

RGB 166, 187, 202

HEX #a6bbc9

PMS 3165 C

CMYK 100, 52, 52, 53

RGB 0, 79, 89

HEX #004f59

PMS 7529 C

CMYK 29, 29, 38, 1

RGB 183, 169, 153

HEX #b6a998

SONOma COUnTY Bourton Hand
Base

Join us. There’s always a place at our table. Candara
Italic

For those who go their own way, Sonoma County 

is a progressive community of artisans who create 

meaningful and down-to-earth experiences that connect 

people and encourage them to uncover more.

TheSerif 
B5 Plain

LIFE OPENS UP Julius Sans One 
Regular, All Caps

prInT

SONOMA COUNTY
Lato
Regular

For those who go their own way, Sonoma County is a progressive 
community of artisans who create meaningful and down-to-
earth experiences that connect people and encourage them to 
uncover more.

Andada 
Regular

LIFE OPENS UP
Julius Sans One 
Regular, All Caps

weB

LIFE OPENS UP
Julius Sans One 
Regular, All Caps

Harlan is used only in advertising headlines with cap flourishes. 

Harlan 
Regular, All Caps

Julius Sans One is used in headlines that are locked up with body copy in non-advertising 
materials. Do not replace Julius Sans One with Harlan. Lines should be all caps.

headliNeS

PRIMARY COLOR PALETTE TYPOGRAPHY

SECONDARY COLOR PALETTE


