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Today’s Topics

* SCT'’s Sustainability Initiatives (Leave No Trace &

others)
-Devin McConnell, Manager, Sustainability & Climate Initiatives

* Hospitality Hub (Access & Importance of Updating)
-Emma Schmitz, SCT Data & Systems Specialist

e Collaboratives, AHP Program (How to Get Involved)
-Tracy Koch, SCT Administrative Program Manager, AHP Program
Manager

* Collaboration with Miles Partnership
-Mina Robertson, Miles Partnership Vice President
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@ Sonoma County Leave No Trace Principle 1: Know Before You Go

Sonoma County Tourism

* Photos Pl

* Videos L:;agj@,;;"r_".;xc;

* Online Training Courses

* Social Media Posts KNOW BEFORE YOU GO
.

Talking Points e

CERTIFI
COMI

This certificate recog
Leave No Trace hosp

CERTIFI
COMI

This certificate recog
Leave No Trace cons'

CERTIFICATE oF
COMPLETION

This certificate recognizes completion of the Sonoma County
Leave No Trace visitor center industry education course.

Anctrecr L

Andrew Leary
Director of Sustainable Touri:
Leave No Trace

Ancrewr L.

Andrew Leary
Director of Sustainable Tourit
Leave No Trace

nthecs [ azrey LEAVE
< O NO TRACE

Andrew Leary
Director of Sustainable Tourism and Partnerships
Leave No Trace
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Kelly Bass Seibel

Kelly Bass Seibel Kelly Bass Seibel &
Vice President, Community Ei Vice President, Community Bt Vice President, Community Engagement LIFE OPENS UP
Sonoma County Tourism Sonoma County Tourism Sonoma County Tourism

www.sonomacounty.com



Rewards For Rubbish

LIFE OPENS UP

* Free program for Sonoma County hospitality businesses. g
4,/

* Incentivizes volunteers to collect litter in exchange for treats
and prizes.

* Participating businesses display a poster promoting the E{REWARDS R
: FOR

program, and when customers ask to take part, the

businesses direct volunteers to sign an e-waiver on - RU
sonomacounty.com before issuing volunteers a trash bag and = B BISI_/ ==
gloves. —H =
- =z
T —

* Volunteers then pick up trash, returning the bags to the
businesses in exchange for a small reward. Sonoma County

Tourism covers the entire costs of the program, providing all -

supplies and rewards.

www.sonomacounty.com
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LIFE OPENS UP Coming Soon to sonomacounty.com

Sustainability Resources Page for Sonoma County Hospitality Partners

 Forms to help identify and share your businesses sustainable practices
e Learn about recommended sustainability certification providers

* Information on SCT responsible travel programs

* Information additional (third-party) responsible travel programs

e Recommended Reading and Resources

<l i L | LIFORNIA
%IE_HI BUSINESS
KlndTraveIer \ tay gin® / S0 ﬁfilgﬁl(ﬁ:;i‘).l Y

www.sonomacounty.com
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Www.sonomacounty.. com/ hu

Sonoma County Tourism

Forgot Password?
Need a New Login?

SONOMA COUNT, HOSPITALITY
LIFE OPENS UP HUB

www.sonomacounty.com
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What you can do in
the Hospitality Hub

Update Listings on Website and App
Add/Manage Images and Media
Add/Manage Contacts

Updating Amenities

Responding to Leads

Add Special Offers

Add Events to the Calendar of Events

Request Materials
*  Winery Maps
* Leave No Trace Collateral

Adding an offer to the Media Handbook
Add posts to the Post Board

SONOMA COUNT, HOSPITALITY
LIFE OPENS UP HUB

OPPORTUNITIES

¢
v
REPORTS

,6

ADMINISTRATION

&
CONTACT US

Marketplace

‘ All Promotion Types

Add a Special Offer to SonomaCounty.com

Offer travelers a reason to visit your business during the shoulder season by listing it for free in

the Deals section of SonomaCounty.com. The Deals section is consiste
visited sections of
Hospitality Hub using your login

Registration: n\a

Post Board

X colAB
Jessie Villa

N6/23/2023

in the top 10 most
our website. It is free to participate. To submit your offer. add it through the

Start Here

Please make sure your bug
information is up to date

Click Here

v| Partner Bulletins Al

Registration is open for SCT’s 2023 Annual Meeting @ (Not Rea
Sonoma County Tourism has recently announced registration is o}
Annual Meeting on Tuesday September 12th, 1-5:30 pm at Sonom;
theme of this year’s gathering is Powering Experiences.

GET HELP: How to Update your Business Listing @ (Not Read)
To edit your account information, click on the Profile button to the
instructions and links to video tutorials, click below.

Sonoma County Partner page (Not Read)
How to work with Sonoma County Tourism. Find more informatio
section of our website

View Full

Request Free Materials (Not Read)
View Full

www.sonomacounty.com



*« CALIFORNIA -

LIFE OPENS UP

A ‘f“'rr HOSPITALITY
IFE OPENS UP HUB

Partner Bulletins All Bulletins

GET HELP: How to Update your Business Listing © (Not Read)
To edit your account information, click on the Profile button to the left For complete
nstructions and links to video tutorials, click below

Sonoma County Partner page (Not Read)

{ow to work with Sonoma County Tourism. Find more information in the Partner

" . ection of our website

Ansta Winery v Q

<’ ¥ >

**BusinessiDescription &5
«+ Update the déﬁé(fpt_ion en yo‘.*.a:. ?
y. olisting Mo A2

Click Here

v Post Board

X The Astro Motel
Sacha Aponte

05/01/2022

The Astro Motel, a Santa Rosa Gem is OPEN for business! We're a fun Retro-Chic
property adjacent to the beautiful Juilliard park, just steps from Santa Rosa’s City Hall
and the Arts District. We are once again in full operation: welcoming guests from

around Bay Area and the world! The News is spreading fast We already had an Earth

Day event and we're bringing new mid-century designer pieces and are planning Bay

www.sonomacounty.com
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Resources and Links

Training Opportunities & Resources

* Hospitality Hub Training

* Thursday September 14 9:00-
10:00 am

* Sonoma County Tourism
Office: downstairs conference
room

* Bring your laptop

* sonomacounty.com/partners/portal

Links & Logins
Hospitality Hub URL

WWW.sonomacounty.com/hub

To set-up a login or reset your
password email
eschmitz@sonomacounty.com

www.sonomacounty.com
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Hospitality Collaborative

LIFE OPENS UP

The Collaborative

Getting Sonoma County

£ 3 Tourism’s team into our
“ municipalities once a

Focus on 6-9 partners in
hospitality (including retail,
beverage, food, activity,

The Mixer

Every other month, a municipality gets a mixer following
the collaborative.

5-7 a year, we then host a mixer in the featured

month. arts, etc.). . . . . . .
municipality at the same host site opening to our entire
SCT database

Connect with Visitor Host location is chosen * Encourages cross county networking. We use the host as

Centers & Chambers to see (sometimes morning) but

which partners might late afternoon (when a
@ benefit (new business, ﬂ mixer follows). We
new offerings, new staff purchase local food &

or just need more beverage to enjoy during
connection with SCT). the collaborative.

the caterer (if hotel, etc.) or we choose a local caterer in
the municipality if available and 2-3 local beverages to
feature to pour. (wine, beer etc.) The mixer is set for a
capacity that serves the host site well.

* We rotate the municipalities so if you didn’t get a mixer

Partners talk 3-5 minutes last year, you will this year.

about them; SCT asks
0% guestions and deeper
- partnerships formed with

individual teams. (BD,

Marketing, CE)

* Send me an email if you are interested in participating in

"- A casual 90-minute organic _
either tkoch@sonomacounty.com

conversation takes place.

www.sonomacounty.com
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* Foundational Five - 30,000’ Level
» Power of Tourism
» Natural Environment & Sustainability
» Wineries/AVA’s
» Arts, History, Culture
» Customer Service/Visitor Safety

e Options for Class:
» 4-hour class or 2 — 2-hour classes

» Public sign up or private classes for partners; also, being
AH P Classes taught at high schools in county
e Sign Up & Participate in Continued Education:

* Register, choose your class

e Start to get newsletters about continued education and
other events (and invitations to the Collaboratives!)

e Even if your class is upcoming, you can start to participate
in continued education




QONDMA COUNTY

| AHP Continued Education

How to Participate as an AHP How to Participate as a Partner
* Watch for newsletters and calendar, sign up * Connect with me to be partner involved with
for the ones of interest, that match your an AHP CE element.
seacell  We can send a group of 6, 10 or 20, whatever
* Attend as many as you can as long as you do is comfortable for you; and we can offer it
ONE in each of the Foundational Five multiple times in a year.

category each year (that and $20 is the

. * More exposure of AHP to your businesses
renewal piece)

truly “experiencing” your experiences, they

* The elements: can share with visitors!
» Lunch & Learn (Coffee Connect) * We encourage AHP members to seek partners
» Master Class Series they want to learn more about, have never
> Taste & Tour been to OR are out of their normal area of
> Out & About referrals...Making sure we cover all of Sonoma

County for an experience curated specifically
for what the guest is seeking!

www.sonomacounty.com
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Mina Robertson

Vice President
Miles Partnership

www.sonomacounty.com
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CHANGING CONSUMER JOURNEY

Destination Website Concierge / Visitor Center

. Email

i Social Video i

Paid Content . . ial Vi Derriner WebsiEs Community Referrals .
. Customer Retention

Search Engine . . Inspiration Guides Program '

In-Market Map
Online Ads . . 34 Party Websites Social Sharing Surveys ‘

Awareness

Retention Advocacy

. Family or Friends

. Radio, Print, Ads

PR Accommodations Website Destination Email

Destination Email i i
Review Websites Loyalty Program . . Partner Newsletter / Email

www.sonomacounty.com
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OMNICHANNEL & FULL FUNNEL APPROACH
N Vewermms

Inspiration Guide
Awareness
Custom Produced Video

SonomaCounty.com
Display Ads & Featured Listings

Monthly & Custom eNewletters

Apple Maps Guides

Printed Sonoma County Map

www.sonomacounty.com
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OVERVIEW & TRENDS

Question: Which best describes how excited you are about
LEISURE TRAVEL in the NEXT TWELVE (12) MONTHS? (Please
answer using the 11-point scale below)

E
;
g
9 :
$
Excitement to travel
8
reached record
, levels.

Average score: 11-point scale

Less exciterment

www.sonomacounty.com
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OVERVIEW & TRENDS

16.00%

14.00%

12.00%

10.00%

8.00%

6.00%

4.00%

2.00%

0.00%

15.20% 14 909, Top 15: Destination Hotlist
12.40%
8.70%
6.20%
5.30%
4.90% 9
I I I I I 3.20% ' 290% 2.90% |2.80%
QA R 5 D > 5 ) O © © \ S 7 3 ’
\e@‘\& Q\o«\b qef’éb s\o«*\\ \z@& <X (\‘?é}} T \'b(\b o@b @Ib@ &OQ & Q\Q?o &
< 5 A\ o) o o s 3 3 &
2 & \/O%?“ - < i <
O

California is Top 4 Bucket
List

Question:

Which DOMESTIC
DESTINATIONS do you
most want to visit in the
NEXT TWELVE MONTHS?

www.sonomacounty.com
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OVERVIEW & TRENDS

States most likely to visit
in next 2 years —
California

Question:
19.1 Which of these states
have you visited or
16.4 L2 traveled within in the

14.7 PAST TWO YEARS?
16.8

185

18.4

Powered by Bing
© GeoNames, Microsoft, TomTom

www.sonomacounty.com
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OVERVIEW & TRENDS

What is Motivating Travelers

80 c
. Fuels your desire to
- travel now — Sonoma
50 County has 3, Tier 1
40 Motivators
30
20
10
0 Question:
o \‘.’ .
48 & & y IR @Q/& o %o& & & Qﬁ*@ &L Please think deeply
] < . ) a
LR P T b\@\ K & & <¢‘°‘°\° & & 55 L & Q@* about what motivates
N N o < ¢ & & S o .
x\“*\e &?;& & & s &ié\ *é\éo & & %«5‘ & k<°° K & @ you to travel.
& = Qd‘\ @"% ,bk‘?gl @'b 4\& N -\4'®Qo @é\ © Oéb (@0 \-\\(\Qo‘
Q £ Q X O 0o A% \ < Q S
A,O(Q < \\Q/ Q~® 0,5& . {C\& 60‘0* \ NS (JOQ(’ Q’bﬁ
S N N (@Q s'\\b\\ &
N C © 2\ &
o o (o C QN
< O(\Q, OQQ (.)QQI C
O

www.sonomacounty.com
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MEETING TRAVELERS WHERE THEY ARE

Website
Facebook

Email

Article or Blog
Instagram
Streaming TV
TikTok

Review Website
Web Ad

Travel Magazine
Travel Podcast
Broadcast TV
Printed Official Guide
Text Message
Pinterest

X (Twitter)

N

The Best Way To Reach Travelers

10% 20% 30%

Most Receptive ways to
to learn about new
destinations

Question:

Please think about how
travel destinations could
best reach you with their
messages right now.

www.sonomacounty.com
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SONOMA COUNTY IS WHERE TRAVELERS ARE

Website
Facebook

Email

Article or Blog
Instagram
Streaming Video
TikTok

Review Website
Web Ad

Travel Magazine
Travel Podcast
Broadcast TV
Printed Official Guide
Text Message
Pinterest

X (Twitter)

The Best Way To Reach Travelers

0% 10% 20% 30%

What does this mean for
SCT Partners?

Sonoma County Offers
Programs Across These
Channels:

The highly curated
audience Sonoma County
Tourism has created
across these channels are
available to your
business.

www.sonomacounty.com
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VI D E O Very important, rapidly expanding medium

Question:
How often do you use ONLINE VIDEQS to plan your travel?

o 29.7 % of Millennials & Gen Z use online video in their

travel planning
o YouTube is the 2" largest search engine in the world

o TikTok is the #1 search engine for Gen Z

m Millennials & Gen Z Gen X Baby Boomers

www.sonomacounty.com
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MAXIMIZING YOUR SCT PARTNERSHIP

Printed Map .
Website Apple Map Guides

CURRENT OPPORTUNITIES

Digital Inspiration Guide

Email

Custom Video
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MAXIMIZING YOUR SCT PARTNERSHIP —
CURRENT OPPORTUNITIES BY THE NUMBERS

3.1M PeieEy 37 460k+ readers annually
pages, 4+ minutes
120M+ iPhone users

Over 5M+ pageviews

45% open rate

Vertical video

consumption



PN SCHEDULE TIME WITH US

e s— .

CONTACT

Lisa Saturday
"I 303-867-8301
"ANDY VAL LT Lisa.Saturday@MilesPartnership.com

IS ALWAYS L&
THE ANSW :

www.sonomacounty.com
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