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2023 Visitor Profile Highlights

Sonoma County Ovemight Person-Trips

Visitor
Volume m

45%
55%

Overnight visitors: 4.6 million
Day visitors: 5.6 million

Total visitor volume: 10.2 million
(-0.4% vs. 2022)

Domestic
Visitor
Spending =

33%

67%

Overnight visitors: $1.0 Billion
@ Day visitor spending: $0.5 Billion

Total domestic spending: $1.4 Billion
(+1.1% vs. 2022)

Season of Trip

Jan-Mar ©  Apr-Jun
22% : 26%
Jul-Sep Oct-Dec
29% 23%

m Method of Booking
(%)

OTA 32
Hotel or Resort 30
Airline/Commercial carrier 25
Travel agent/Company 24
Auto club/AAA 23
Visitors Bureau/Visitor Information Centers 21
Short-term rental websites 20
DMO Website 19

Sources: Longwoods International Travel USA ©® Study

Updated: May 2025

Transportation
used to get to

o Destination (%)
Size of
Overnight
Own car/truck 64 Market
23%
Airplane 28 ‘
Online tax service 26
7%
Rental Car 26 Adults: 3.5 million
@ Children: 1.0 million
Taxi Cab 19 Total overnight visitors: 4.6 million
Camper/RV 18
0 15 30 45 60
Race (%)
Demographic Profile
100 ‘
80 B White
African-American
Other
50
31% 69%
7 16 Female Male
0

"‘a.i-‘-;:ﬁ Top Origin Designated Market Area
- (DMA)

Los Angeles

SF-Oak-San Jose

New York, NY

Sacramento-Stockton-
Modesto, CA

Dallas-Ft. Worth, TX

%

21% ——

9% . Employment

~—T70%

Full time/self-employed
® Parttime
Not employed/retired/other



2023 Visitor Profile Highlights

Sonoma County Ovemight Person-Trips

Age of Overnight Visitors (% distribution)
18-24 25-34 M 35-44 45-54 55-64 I 65+

Household Income (% distribution)

B <$49.9K $50-$74.9K B $75-$99.9K $100-$149.9K $150K+

Sources: Longwoods International Travel USA ©® Study
Updated: May 2025

Married/with partner

Single/never married

Divorced/widowed/separated

Post-Graduate

College Graduate

Some College

High School or less

Marial Status (%)

0O 10 20 30 40 50 60 70
%

Education (%)

32

44

10

0 10 20 30 40 50

Top 10 Activities and Experiences

Winery/Brewery/
Distillery Tour

Attending a
celebration

Sightseeing

Shopping

Local
parks or
playground
Attended or
participated in an

amateur sports
event

U

Business
' I“ conference or
Y%, o convention

Landmark or
historic site

Nature
tours/wildlife
viewing/birding

0 Attended or
w&%& participated in an
o) amateur sports

event for teenagers

28%

28%

27%

23%

21%

19%

19%

19%

18%

18%



2024 Lodging Performance

Lodging Revenue & Contribution

Hotels: Sonoma; Short Term Rentals: County - Sonoma

. Aggregate Revenue Short Term Rental Share
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80 74.5
. $250.00 22972
215.48 .
_ > 59.6 61.1 $207.24 ° P215-12 $30.0M
60 =3 $200.00 $179.86
$ 50
7 __ $150.00 $142.37 $20.0M
5 40 s
o o
3 a
20
$50.00
10 $0.0M
M = = = = = = = = = = = =
™ s ] ] s ] ] r ™ s r ™ s
0 $- g e ) = ii = c = o ut + = g
2019 2020 2021 2022 2023 2024 2019 2020 2021 2022 2023 2024 o - T = = = = = I h o = o
Occupancy
] Hotels: Sonoma; Short Term Rentals: County - Sonoma
Revenue Per Available Room (RevPAR) Last 12 Months Measure
L]
$160.00 B Hotels Short Term Rentals cedpancy
$144.55
$140.00 $133.77 $132.40 $128.41 $131.39
$120.00 60
— $100.00
S
EE $80.00 $74.83 40
o
>
(0]
X $60.00
20
$40.00
<+ <+ <+ <+ <+ o+ <+ o+ <+ <+ <+ <+
o ! o i o Y o Y iy o ! !
$20.00 - 0 — o = [ = =] o Y = o
= & £ < 2 & =~ 2 § o° 2 8
$_
2019 2020 2021 2022 2023 2024

Sources: STR, Tourism Economics. Revised: May 2025



2024 Economic Impact

Sonoma County Direct Travel Impacts, 2019-2024

Visitor Spending by Commodity Purchased ($Millions)

Sources: Dean Runyan Associates; Charles M. Schulz Sonoma County Airport (STS). Revised May 2025
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Accommodatio| Food Service | Food Stores Local Arts, Retall Visitor
Spending Earnings Employment Local Taxes State Taxes Total Taxes ns Tra:jngportatlon Entertatl_nment, Air Trans.
($Millions) Direct | ($Millions) ($Millions) ($Millions) ($Millions) and &as ecreation
and
Indirect
2019 $505 $580 $69 $184 $354 $348 $14
2019 2,237 863 22,355 110 95 205 2020 $299 $356 $39 $82 $195 $187 $5
2020 1,248 653 16,287 4 61 135 2021 $613 $488 $82 $141 $280 $260 $11
2021 1,990 763 17,614 115 85 200 2022 $671 $552 $96 $188 $307 $297 $20
2022 2,298 935 21,185 126 93 219 2023 $642 $592 $102 $176 $324 $305 $20
2023 2,359 1,038 21,976 118 94 212 2024 $666 $625 $103 $177 $341 $306 $22
2024 2,442 1,081 22,502 121 98 218
2023-
2024 +3.7% +5.6% +1.0% +0.6% +5.3% +0.3% +10.0%
Change
2023-2024 Change +3.5% +4.2% +2.4% +2.9% +3.2% +3.0% 9
2023 Sonoma County - City Level Travel Impacts Sonoma County Visitor Spending Profile - in the Hotel, Motel, Short-term Vacation Rental Segment
City Spending Earnings Employment Local Taxes State Taxes Total Taxes Year Party/Day ($)  Party/Trip (S) Person/Day (S) Person/Trip (S) Lengt.h :f Stay Avg. Party Size
($Millions) Direct | ($Millions) (Jobs) ($Millions) ($Millions) ($Millions) (nights)
and 2024 $767 $2,056 $298 $792 2.7 2.6
Indirect
Cloverdale 13.4 5.9 123 0.7 0.5 1.2 Charles M. Schulz Sonoma County Airport
Healdsburg 258.9 114.6 2,386 12.8 10.3 23.2
Petaluma 2043 %05 1,883 0.1 8.2 8.3 o I 77:75¢
Rohnert Park 161.4 71.5 1,487 8.0 6.4 14.4
Santa Rosa 493.7 218.6 4,550 245 19.7 44.2 2023 [ 641,178
Sebastopol 25.2 11.2 232 1.2 1.0 2.3
Sonoma 1725 76.4 1,589 85 6.9 15.4 2022 | 614481
Unincorporated 1,010.8 447.6 9,314 50.1 40.3 90.4
Windsor 101.8 45.1 938 5.0 4.1 9.1
Total Sonoma 2,441.9 1,081.3 22,502 120.9 97.5 218.4
County
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For more information, visit



https://www.sonomacounty.com/partners/research/
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