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More than just a premier wine country 
destination, visitors to Sonoma 
County will discover the best of many 
worlds through a combination of 
unique, immersive activities 
unexpected experiences.

Key Benefit Statement
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Ampersand Designs

Fall and 

winter design

Spring design
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Campaign Specs

• Dates: November 1, 2023 – April 30, 2024

• Markets: Bay Area, Sacramento, LA, SD, Phoenix, 
Dallas/Ft. Worth, Seattle, Portland, Bend, Palm 
Springs, Las Vegas, Denver, New York, Chicago

• Audiences:

• 25-54, with an average HHI $115k+ who are interested 
in luxury leisure travel, food & wine, spirits, 
wellness, responsible travel, outdoor recreation, 
health & fitness and unique or authentic 
experiences

• Key segments include empty-nesters, double-
income/no kids, single travelers and LGBTQ+ 
travelers
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Campaign Specs, Cont’d

• Paid Partners: Primarily travel endemic partners 
including OTA’s, Travel Sites and custom 
content sites

• PR/Media Targeting: Top 100 List, Publications 
within our market and audience targeting

• Goals: 

• Drive Visitation during campaign

• Encourage visitors to discover more about Sonoma 
County than they may otherwise know us for. 

• Longer stays

• Midweek stays

• Spend more $$

• Impressions, clicks, ad engagement, website traffic 
and “Intent to Travel” site conversions with heavy 
emphasis on accommodation views
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• November 1 – December 31, 2023: 

• More Than a Stay Promotion starts

• PR pitching, deskside visits, and PR 

Mailer

• Initial paid media Buy

• First Round of Influencers

• January 1 – April 30, 2024: 
• More Than a Stay Promotion 

Continues

• PR Efforts Continue

• Updated paid media Buy

• Second Round of Influencers

Campaign Timeline
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Sample Headline and image pairings

*Mockup, not final
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Sample Headline and image pairings

*Mockup, not final



www.sonomacounty.com

Sonomacounty.com

• Homepage

• More Than a Stay

• Content

• Events

• Deals/Offers
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“More Than A Stay” Promotion

• 3rd Annual “Extended Stay” Promotion has 
been elevated

• New name to align with the campaign

• Now includes Both accommodations  
experiences

• open to Vacation Rental Committee Members

• Curated landing page on website

• SCT Driving awareness with PR, PAID and 
owned tactics such as priority app 
placement & Consumer enewsletter

• Partner with other local businesses to 
create packages!

• Provide Incentives to entice visitors
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PR Opportunities

• Campaign Key Messages 
and Story Ideas on 
partner section of our 
website

• Media Hosting and FAMs

• Monthly “What’s New” 
Press Release

• Submit Your 
newsworthy events, 
stories, updates, etc to: 
publicrelations@sonomacounty.com
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Campaign Key Messages

• Renowned wine and food offerings go hand in hand 

with philanthropy in Sonoma County.

• Sonoma County offers a renowned food and wine scene 

and is a place where visitors can understand and 

appreciate where their food comes from.

• Go beyond (just) wine tasting in Sonoma County with 

unique experiences like sound immersion, forest bathing, 

guided yoga and meditation, and more. We add the being 

to wellbeing.

• Sonoma County is an outdoor destination in all seasons. 

Relaxation and adrenaline can coexist through 

experiences like ziplining, hiking, biking, stargazing, birding 

and more.
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Campaign Key Messages

• Sonoma County is a true gem that offers an incredible 

tapestry of landscapes, each more breathtaking than the last. 
From the rugged Pacific coastline to rolling vineyard-

covered hills, and ancient redwood forests to fertile 

valleys, Sonoma County is a destination that captivates the 

senses and offers a diverse range of experiences for visitors. 

• Sonoma County attracts artists of all disciplines, and their 

works are on display in more than two dozen performing 

arts companies, a multitude of music and performance 

venues, and over 100 museums and galleries. 

• Post-pandemic travelers understand just how important it is 

to celebrate life’s big moments. Sonoma County’s luxury 

offerings and diverse experiences help create a perfect 

setting for discerning travelers. Gourmet meals in beautiful 

settings, special events, and immersive travel packages make 
each celebration memorable.



www.sonomacounty.com

Top Partnership Opportunities

• Submit your special Offers

• Submit your Events to our calendar of events

• Leverage key insights to create unique experiences

• Draft off our key messages to create your own

• Participate in More Than A Stay promotion

• Accommodations

• Experience Partners 

• Tag #sonomacounty #lifeopensup on social

• Send us your partner updates and press releases

• Advertise with us!
• Inspiration guide

• Map

• Website

• Consumer enewsletter

• Video Program

• Learn more at sonomacounty.com/partners
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Hospitality Hub

• Update Listings on Website and App

• Add/Manage Images and Media

• Add/Manage Contacts

• Updating Amenities

• Responding to Leads

• Add Special Offers 

• Add Events to the Calendar of Events

• Request Materials

• Winery Maps

• Leave No Trace Collateral

• Adding an offer to the Media 

Handbook

• Add posts to the Post Board
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Resources and Links

Sonomacounty.com/partners/portal

In-person training:

1. Sonoma County Tourism Office Training
Tuesday 12/12/23 12-1 pm, includes light lunch

2. Satellite Training in Monte Rio
Thursday 12/14/23 9-10 am, includes 
coffee/pastries

Hospitality Hub URL:

www.sonomacounty.com/hub

To set-up a login or reset 
your password email: 
eschmitz@sonomacounty.com

mailto:eschmitz@sonomacounty.com


www.sonomacounty.com

Q    A


